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Eupiy TIME) 


enjoy — 


the true 
Old-style Kentucky Bourbon 


always smoother because it’s slow-distilled 


You'll find a smoothness and character in Early Times that makes your choice richly 
rewarding. It’s the extra care and attention of slow-distilling...the patient willing- 
ness to take twice as long...that gives Early Times its full, gratifying flavor. 
Making whisky this old-style way costs more, but we think you'll agree it’s worth it. 


KENTUCKY STRAIGHT BOURBON WHISKY ¢ 86 PROOF e EARLY TIMES DISTILLERY CO., LOUISVILLE, KY. 
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EARLY TIMES 
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DESIGNED TO BuRN Sterno Canned Heat -uvc 
























Glamorous at-the-table dining-room service .. . vide with Sterno’s complete line of high-quality 
sophisticated cocktail-lounge service...smartand __ brass, copper and stainless-steel serving equipment. 
efficient buffet service ... simplified room service All these “‘Aids to Fine Service” burn safe, clean, 


—you’ll find them all easy and profitable to pro- economical Sterno Canned Heat Fuel. 
















STERNO STERNO 
M i 
Buffet Chafing armite Set 
Dish Set 





STERNO 
Beverage Urn 














: STERNO STERNO 
STERNO Write for 2 Compartment Roll Warmer 

i q Chafing Dish Set Catalog and Buffet Chafer 

a i ; Price List 





Sterno, inc. 


ESTABLISHED 1887 


A Subsidiary of Colgate-Palmolive Company 
9 East 37th Street, New York 16, N.Y. 


Makers of Safe, Dependable 
STERNO CANNED HEAT FUEL 
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Be known as the bar that serves the best of everything. 
Customers know and appreciate the difference. It pays. 


it leaves you breathless § € i a 117 off 
se te ® 


THE GREATEST NAME IN VODKA 


80 AND 100 PROOF. DISTILLED FROM GRAIN. STE. PIERRE SMIRNOFF FLS. (DIV. OF HEUBLEIN), HARTFORD, CONN. 
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In This Issue 


Outdoor activities, parties built 
around the swimming pool and swim- 
ming pool problems in general are in 
the editorial spotlight this month. 

For example, James A. Rockey, man- 
ager of the Elmira (N.Y.) Country 
Club, tells how his pool brings business 
on page 21. Manager John Copeland 
of L'ttle Rock’s Riverdale Country Club 
outl'es his club’s tennis program (page 
92), A. F. LaMonte, manager of Mid- 
Jothian (Ill.) Country Club, reports 
on iow he builds summer parties 
aroviil his pool (page 23), and J. L. 
Langion, manager of Riverbend Coun- 
try ‘ lub, Sugar Land, Tex., tells about 
a Sox:th Pacific party using the pool 
as a background (page 24). 

. Mmager Ed Ehmann of the Wa- 
kon. Club, Des Moines, gives details 
on a patio party with a Hawaiian motif 
on p:ge 25, and H. J. Behrenberg, pool 
chaiiman of Churchill Valley Country 
Clut. Pittsburgh, reports on how his 
club builds outside activities around 
the pool on page 26. 
cn, too, you won’t want to miss 
ny labor-saving ideas put forth 
in the article by Charles Smith on page 
27, nor the usual departments including 
Wine Pressings by Henry Barbour and 
Food Topics by Harry Faweett. 


Coming Attractions 


The March issue will, of course, be 
the big Conference Issue of Crus 
MANAGEMENT in which will be _ re- 
ported the proceedings of the 34th an- 
nual CMAA conference in Denver, 
January 25-29. 

With an unusually interesting array 
of seminars and talks at the this con- 
ference, the March issue promises to 
be extremely valuable, both as a re- 
fresher to those who attended the con- 
ference and as a “conference in print” 
for those who couldn’t attend. 

Also, in the months ahead CM edi- 
tors are preparing a host of different 
features to help the club executive in 
his work. Among these features will be 
party ideas, food articles, a survey of 
club operations, recording membership 
statistics and many others. 





Watch for March 


Conference Issue 


Containing proceedings of 
34th annual CMAA 


Conference in Denver 
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by Henry O. Barbour 
The Red Wine of Bordeaux 


T his month we embark on a tour 
of the motherlands of wines—the birth- 
places not only of most of the grape 
varieties the ‘entire world enjoys, but 
also the places of origin of the wine 
trade. 

It is appropriate for a Texan 
(adopted), a citizen of Houston (the 
nation’s second largest port, 50 miles 
from the sea), to choose to disembark 
in the largest Department of France, 
the Gironde, in a seaport city located 
about 50 miles from the open sea— 
Bordeaux! 

Founded before the birth of Christ, 
Bordeaux was under English rule for 
over three centuries, which fact has 
much to do with the popularity in 
Great Britian of the wines produced 
in this area. The red wines thereof got 
their English name, Claret, from a cor- 
ruption of the French word Clairet, 


meaning a light red (sometimes a 
blend of red and white) wine. 

The Gironde Department is located 
in Southwest France and produces a 
larger quantity of fine wines, both red 
and white, than any other one area in 
the world. This fact, plus the origina- 
tion there and the strict enforcement 
of Appellations Controllee or label- 
name control laws, combined with the 
“Official Classifications of 1855”, have 
made the wines of this area most sought 
after. 


Burgundy vs. Bordeaux 
The typical red Bordeaux is suave 
and sophisticated, a queen of wines, as 
contrasted to the hale and hearty red 
Burgundy, oft termed the king of wines. 
As Julian Street says, in Wines: 
“A red Bordeaux .. . is like a sensi- 
tive and lovely woman, a true aristo- 
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crat, who neither vaunts her charms 
nor too modestly conceals them. Their 
very bottles seem to indicate their qual- 
ities; hers, straight and slender, with 
shoulders carried proudly high; his, 
jovial and thick-bodied, with a rotund. 
ity suggesting a good paunch.” 


Clarets are artistocratic too, in ‘heir 
longevity, many being good after 40, 
50 or even 60 years. Through the vears 
the bouquet becomes more co)npli- 
cated, the flavor more subtle anc! ip. 
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volved, the aftertaste drier yet with a 
comfortable mellowness. 

These characteristics are the result 
of: the interaction of the soil, much of 
it quite rocky and spotted with alluvial 
deposits of silt, flint, sand, lime, clay 
and all varieties of mixtures thereof; 
the climate, influenced by the warm 
Southern sun, the general absence of 
deep valleys, and the salty humidity 
blown inland from the Bay of Biscay; 
the vines, mainly Cabernet franc in the 
fine vinevards with some Merlot, Ver- 
dot and Malbec; and the vintner, whose 
skill and methods are so important in 
realizing all the promises concealed in 
the vines. 


Great Wines 
Quoting another acknowledged 
pert, Alexis Lichine: 


"A great wine is usually defined as ome 
that is true to type, excellent year after 
year, and long-lived. Such qualities «: be- 
ing distinctive, consistant, and long.-'ived 
may seem at first to be arbitrary, bui they 
are not. A great wine should be exp:cted 
to reflect the outstanding qualities o the 
soil from which it comes, and to «9 So 
whenever the weather gives it a cl ance, 
year in and year out. A wine has char-- 
acteristics that take years to dev lope 
(balance, bouquet, and finesse are ti ee), 
and if a wine cannot live long enou;h to 
reach its prime, it is not considered ; reat. 
That is why those who make their /|iving 
from wine think of wines as indiviluals 
and constantly personalize them.” 


And of course the ultimate in per- 
sonalization is a name, and abou: 25 
per cent of the Bordeaux production 
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Clip and mad Co: DUKE Manufacturing Co. Dept. 120 


2305 N. Broadway, St. Louis 6, Mo. 
Please send me information on the items checked: 
(] Thurmaduke Waterless Food Warmers and Portable Food Warmers 
(J Service Tables (] Cafeteria Counters 
We serve meals per day. 


We're interested in Duke Food Service Equipment 


[] For immediate plans [] For the future 


NAME 
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THE FIRST STEP TELLS YOU... 


that you’re in a truly modern club. And that step, of course, has to be on a carpeted floor. 

Just like theatres, hotels, restaurants and bowling alleys...the modern club also must 
provide its members with the soft, luxurious atmosphere that only fine carpet can provide. 

Is carpeting more costly? Actually, when you consider all maintenance costs, the right 
kind of carpeting often costs less than other types of flooring. And the right kind of car- 
peting is the type that is made especially to withstand rough use and heavy traffic. This 
means carpeting loomed by famed Alexander Smith and distributed by National Theatre 
Supply Company. 

As one of American's largest carpeting contractors, National installs miles and miles 
of commercial carpeting every year. National offers the greatest variety of fabrics, patterns 
and colors in carpeting designed specifically for use in public buildings. And National can 
also supply many other quality products such as furniture, restaurant equipment, appli- 
ances and fixtures...all under simple, money-saving package financing plans. 

If you’re in the market for carpeting, make sure you get the best value for your money. 
Your National man can provide estimates and suggestions at no cost. With 32 National 
branches from coast to coast...you'll find a branch near you! 


NATIONAL THEATRE SUPPLY COMPANY Gp 


92 GOLD STREET, NEW YORK © BEEKMAN 3-4170 SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION 
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is personalized with a definite name of 
its vineyard of origin. 

The other 75 per cent are blended 
with the product of other years and 
other vineyards to be bottled as Com. 
mune (township) wines, such as “ar. 
gaux, St. Julien, Paulliac; or district 
wines, such as Medoc, Graves, $¢t. 
Emilion; or a region wine, viz. Bor- 
deaux Rouge Superiores’ (These \ ines 
are arranged in descending orde~ of 
value). 

This blending, of course, takes the 
better characteristics of each «ine 
yard’s products to up-grade the pc orer 
wines, resulting in large amounts >f a 
wine that is merely mediocre instea‘ of 
varying amounts of plain bad wine and 
some fair wine. 


Authenticity 

The appellation controllee laws were 
adopted to prevent fraud, especially in 
the fine wines which are labeled as be- 
ing the product of a specific vineyard, 
or chateau as it is commonly known 
around Bordeaux. 

Through an elaborate system of in- 
spections, which insure compliance 
with a series of standards, and rein- 
forced with licenses and certificates, a 
French government bureau supervises 
the trade in wine. This bureau has ap- 
parently been very successful in guard- 
ing the authenticity of the finer wines, 
especially in the Bordeaux wine trade 
where natural pride has assisted. Thus, 
the buyer is assured that a label and 
cork, carrying the words “Mise du 
Chateau” or “Mise en bouteille au 
Chateau” enclose a wine grown and 
bottled on the premises by the owner. 

The chateau is frequently not as 
grand as it sounds, merely being a 
grapefarm with a nice house in the 
center for the owner and some out- 
buildings including a chais or cellar 
above ground. The farm hands usually 
live in one of the many small towns 
nearby, and bicycle to and from work. 


Official Classifications 

The purchaser’s job can be further 
simplified by reference to various «ffi- 
cial and semi-official classification: of 
vineyards, assigning to them a :.ank 
and precedent. Probably the most fim- 
ous is “The Official Classificatior of 
the Great Growths of the Girond: of 
1855.” In that year the Bord: : 
Chamber of Commerce was askec to 
send the area’s best wines to Paris. for - 
competition at a fair. The Chan 
and the wine brokers got together 
ranked some 60 vineyards into c te- 
gories, called “First Growths,” “Sec 
Growths,” etc., down to “I 
Growths,” following in general the 
trends in wholesale prices for the 
ceding 50 vears or so. 


While this classification does 
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WINE ADVISORY BOARD, Dept. T-51-2 NAME and TITLE 
717 Market Street, San Francisco 3, California 
Please send FREE material, as follows: 
CO Copies of booklet “The Wine In Your Life” 

(8 pages, size 544 x 74% in.) ADDRESS 
C1 Information: how to sell wine in stores STATE 
C7 Information: how to sell wine in restaurants (Available subject to state and local regulations) 


wine news from California 


@ Whoever you are, whatever you do, you'll find a California 
wine perfect for every occasion. Why not introduce your cus- 
tomers, your friends... and yourself... to a more exciting 
way of life now, with the wonderful wines of California? 


For copies of this colorful booklet, and for information about 
California wines and how to sell them, use the coupon below. 


WONDERFUL WINES OF CALIFORNIA 


For Cocktails and For Dessert and White Dinner Wines: 
Refreshment Time: Refreshment Time: Sauterne, Semillon 
Cocktail Sherry Port, Ruby Port and and Sauvignon Blanc 
Pale Dry Sherry Tawny Port Rhine Wine, Riesling, 
Sherry (medium) Muscatel Sylvaner and Traminer 
Cream Sherry (sweet) Tokay Chablis, Pinot Blanc 
Specialty Wines, grape Cream Sherry and Pinot Chardonnay 
wine with natural Red Dinner Wines: Sparkling Wines 
flavors added Burgundy, Pinot Noir for all Occasions: 
Rosé and Gamay Champagne 
the gay all-purpose pink Claret, Cabernet and Pink Champagne 
wine (Sometimes Zinfandel Sparkling Burgundy 
: se labelled Grenache, Chianti 
{ +, a Gamay or Grignolino) “Vino” types 


or, CALIFORNIA 


Live a richer, fuller life with ae pop enene \ CA L| FO R N | A 
i WINE LAND OF AMERICA 





NAME OF BUSINESS 
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Paul Revere 
had the words 


“The Red Coats are 
coming!” Yes, and the 
gold coats, too, and the 
striped vests and novelty aprons .. . they 
make men-of-the-minute of your waiters, 
busboys, bartenders, maitre-d’s... 
yes, even your cooks! 


They’re all part of Angelica’s new line— 

a new fashion concept in men’s and 

women’s washable uniforms . . . brilliant 

new colors... new fabrics! Featuring 

many Wash ’n Wear styles, Angelica’s 

uniforms give you a broader horizon of 

choice . . . new money saving opportunities 
. a chance to “style up” your whole 

operation and attract more business. 

Your Angelica representative is a trained 

uniform consultant. He’ll be glad to help 

you work out your uniform program 

to provide the most for your money. 

Send for him today! 


NEW 1960 CATALOG 
52 pages of vital uniform information in full, vivid 
colors. Write your nearest Angelica office today. 


Supeleea UNIFORM COMPANY 


1429 Olive St., St. Louis 3, Mo. © 107 W. 48th Street, New York 36, N. Y. 
177 N. Michigan Ave., Chicago 1, Ill. * 1900 W. Pico Blvd., Los Angeles 6, Calif. 
317 Hayden St., N.W., Atlanta 13, Ga. 
Leading Maker of Washable Service Uniforms for Over 80 Years 


hold 100 per cent true today, prices 
for third growth wines are generally 
less than those of second growths, ete, 
True, there are exceptions, such as 
Chateau Mouton-Rothschild, a second 
growth which is usually more expen. 
sive than a first growth wine. Un‘ort- 
unately the 1855 classification cealt 
with red wines from the Medoc Reign 
northwest of Bordeaux and white w ines 
from Sauternes, southeast of the «ity, 
The wines of Graves (south) anc St, 
Emilion (east) had to await 1953 and 
1955 respectively, for official cla:sifi- 
cation. 

Following are the principal fine red 
wine producing areas of Bordeaux and 
some Chateaux frequently encountered 
in the U. S. (the numbers refer to 
growths) worthy of consideration on 
vour wine lists. There are other cha- 
teaux equally good, but not as well- 
known in this country, that reference 
to the official classification will reveal. 


MEDOC—Characterized by balance of 

bouquet, flavor and_ aftertaste. 

Paulliac Township—Famous for finesse 
and lightness 

C; Lafite—Rothchild (1) 
Ch. Latour (1) 
Ch. Mouton-Rothchild (2) 
Ch. Pichon—Longueville (2) 
Ch. Pontet—Canet (5) 
Ch. Mouton—d’Armailhacq (5) 

Margaux Township—Famous for frag- 

rant bouquet 
Ch. Margaux (1) 
Ch. Lascombes (2) 
Ch. Boyd—Cantenac (3) 

St. Julien Township—Unique delicate 
‘tenderness’ and silkiness of body 
. Leoville—Las—Cases - (2) 

*h. Grauaud—Larose (2) 
ch. Ducru—Beaucaillou (2) 
ch. Lagrange (3) 
. Talbot (4) 
. Beychevelle (4) 
Cantenac Township—Similar to Margaux 
Ch. Brane—Cantenac (2) 
Ch. Kirwan (3) 
Ch. Palmer (3) 
Ch. Prieure—Lichine (4) 

St. Estephe Township—Possess more sub- 

stance than the above four 
Ch. Cos d’Estournel (2) 
Ch. Calon-Segur (3) 

GRAVES only two divisions as to growths 
except Ch. Haut-Brion, which was in- 
cluded in 1855 class. All of these 
are first growths). Outstanding in 
bouquet and softness. 

Pessac Township 

Ch. Haut—Brion (1) 
Ch. La Mission—Haut—Brion 

Leognan Township 

Domaine de Cheval‘er 

Ch. Haut—Bailly 

Ch. Ol ‘vier 

Ch. Carbonnieux 
Martillac 

Ch. Smith—Haut—Lafitte 

Ch. La Tour—Martillac 

ST. EMILION (County  size)—Fi! 
bodied and more intensive in co 
. Ausone (1) 

. Cheval—Blanc (1) 

. Magdeline (1) 

. Beausejour—Fagouet (1) 
. Coutet (2) 

. Ripeau (2) 

POMEROL (Large township _ size- 
official classification) Fuller in 
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finesse 


FAMOUS 


SAUCE 


FOR MEAT, FISH AND CHEESE DiS 
ALSO ON SANDWICHES AND IN SALADS 


ingredients: Vegetable Oi!, Vinegar, Whole 
Sugar, Sait, Spices, Corn Starch and peed 


DURKEE FAMOUS FOODS 


GENERAL OFFICES 
CLEVELAND, OHIO 
10 OZ. NET WT. 


CLUB MEMBERS, THAT'S WHO! 
This is why Durkee is advertising to the 
active, influential audience of SPORTS 
ILLUSTRATED. We want to make sure 
they remember that you have Durkee’s 
Famous Sauce for their sandwiches, meats 
and saleds. You do, don’t you? 


Fact | 


STATUS SEEKERS 


If you eat out (and what person of 
consequence doesn’t ?), you want 
to be seen in the best of company. 
So, be a name-dropper, call for 
Durkee’s Famous Sauce in a loud, 
commanding voice. Be recognized 
as a Gourmet Extraordinaire, a 
man of stature and status... in 
company with the Famous Sauce. 


If you eat in, share your table 
with Durkee’s Famous and revel in 
the knowledge that you 
live like a gentleman, 
even in solitude. 


The distinctively different sauce 
for meats, fish, poultry, salads. FAMO 


Sauce, 


Zesty, Full-Bodied “# 


DURKEE’S FAMOUS SAUCE 


As advertised in Sports Illustrated 
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‘Every day we make whiskey, 
we'll make it the best we can!”’—Jack Daniel, 1866 


YOU CAN TELL YOUR 
CUSTOMERS that we're still holding true 


to Jack Daniel’s vow. ] 


Be assured we’re still making our 
whiskey—and smoothing it out with TENNESSEE 
the ancient Charcoal Mellowing process Aa Ms 
—just the way Jack Daniel did. And Se cIppIN’ 
we always will. You see, we’re not SNM) 2 

taking any chances on losing the b 


rare sippin’ smoothness of WHISKEY 


Jack Daniel’s Whiskey. 


TENNESSEE WHISKEY + 90 PROOF BY CHOICE © 1960, Jack Daniel Distillery, Lem Motlow, Prop., Inc. 
DISTILLED AND BOTTLED BY JACK DANIEL DISTILLERY + LYNCHBURG (POP. 399), TENN. 











quet and heavier than St. Emilion. 
Ch. Petrus Petrus 
Ch. Trotanoy 
Ch. Petit—Village 
Ch. Vieux-Ch.—Certan 


Vintages 

Following are vintage years whose 
inclusion on a wine list will ref ect 
credit on the club. Some of the o‘der 
years are generally unavailable— ind 
1959’s are not yet ready for drink ng. 
“48’s and ‘50’s were fairly good yu ars 
and can be used to fill the need for in- 
expensive vintage wine. 

1928 Long lived 

1929 Past its prime 

1934 Don’t add to list 

1937 Long Lasting 

1943 Short lived 

1945 Exceptional 

1947 Exceptional-ready to drink 

1948 Good buys 

1949 Short lasting 

1950 Good buys 

1952 Long to develop 

1953 Consume now 

1955 Soft 

1957 Not ready for 2-3 yrs 
THIS MONTH’S MERCHANDISER: 
How about a rose wine promotion tied 
into St. Valentine’s Day? A nice display 
of your various rose wines, with a red 
heart and perhaps a bouquet of red 
roses (artificial) could be put in the 
dining room around February 10. Per- 
haps you could offer the first glass free 
at dinner on Tuesday? @ & 


Ice Machine 

CMAA Director Robert E. Yoxall, 
manager of the Country Club of Coral 
Gables, Fla., is shown here with his 
Frigidaire ice cube machine, one of 
three which are in-use at his club. 

Mr. Yoxall reports these machines 
have been used for a period of about a 








ad Gell _ MF 

year and a half and as yet have ot 
needed any maintenance. ; 
Says Mr. Yoxall: “All three mach/1es 
are producing at very close to t.eir 
rated capacity even though the aver ige 
temperature in Coral Gables would in- 
dicate a somewhat less than rated ca- 
pacity yield. These machines, in ‘his 
short period of time, have saved us al- 
most $4000, compared with buying ice 
from an ice house.” 
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Terrazzo, like any floor, is sub- 
ject to damaging wear unless it 
is maintained with proper sur- 
face protection. Hillyard spe- 
cialized treatments form a natu- 
ral partnership with the flooring 
-reinforce the critical wearing 
surface-hold or restore “new 
floor” beauty and save many dol- 
lars in longer wear and simpli- 
fied, labor saving maintenance. 
Follow the recommendations of 
the architect, flooring manufac- 
turer or flooring association and 
you’ll always be money ahead. 
While N.T.M.A. grants no ap- 
provals, contractor member 
firms widely approve and use the 
following terrazzo treatments. 
Compare official specifications* 
of the National Terrazzo and 
Mosaic Association against 
the performance of Hillyard 
treatments. 





lay 4 j ‘ ’ Se 4} ‘ Recommended: “Fill the original pores.. 
ed ee. « . Ws mee! 4 Terrazzo is benefited by a penetrating 
: : * (non-varnish) seal.” 
| Hillyard Super ONEX-SEAL® 
: e a protective seal for terrazzo gives 
— a color-bright surface needing 
ree ; ~— no further finish. UL listed, 
; —— non-slip. 
Recommended: “Use a neutral liquid 
‘ seo cleaner as recommended by member 
all, : firms of the N.T.M.A.” 
ral om Hillyard SUPER SHINE- 
his & a _ ALL® is a neutral chemical 
<< liquid cleaner that thoroughly 
cleans and brightens without 
a : : gore harm to terrazzo or its matrix. 
a : — : UL listed, non-slip. 
; : 3 Recommended: “CAUTION: Sweeping 
compounds containing oil . . are not only 
a fire hazard, but will penetrate and 
permanently discolor terrazzo.” 
Hillyard SUPER HIL-TONE® 
is a non-greasy dressing that 
leaves terrazzo, wood and other 
type floors dust free and lus- 
trous. UL listed, relating to fire 
hazard. 


shine or 
lash, July 
- Let the Hillyard “Maintaineer®” 
vHIL ARIS serve on your team. Here’s the 
YARILS : 
nt man who can size up your floor 


s problems, recommend treatments 
RUBBER e VINYL e CONCRETE that meet manufacturer or asso- 


OR GYMNASIUM— ciation specifications. He’s 


’ = "On Your Staff, Not Your Payroll” 
« | you'll Filth Ahead with > Since 1707 


eir HILLYARD = St. Joseph, Mo. Dept. B-! 
ge 
in- 
ea- 
his 
al- 


[_] Please send treatment recommendations for terrazzo. 
ice Be ANCHES AND WAREHOUSES IN PRINCIPAL CITIES 


ON OR ne «els Ml 


ON TERRAZZO e WOOD e ASPHALT 





[] Please have the Maintaineer call. No obligation! 
IDS s'o a's donna almeareaees 
Firm or Institution.... 


Address. . 


ina eae eee eee 


CWic deeeK Re Skea Cimetetheasede waded suneaekecies 


Sa» Jose, Calif. ST. JOSEPH, MISSOURI Passaic, N.J. 
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TIMELY 


TIPS 


“ A portfolio of 48 reproductions of 
actual installation drawings used for 
sectional all-metal walk-ins has been 
released by Bally Case and Cooler. 

The folio, which is eight and one- 
eighth inches by 11 inches, illustrates 
the range of sizes and types of walk- 
in coolers and freezers that can be 





assembled trom standard, flexible sec- 
tions. Unusual layouts are included. 

For a free copy of the folio for use 
by you or by the club architect send 
a postcard to Dept. CM, Bally Case 
and Cooler, Inc., Bally, Pa. 


A four-page condensed catalog 
illustrating and describing super gen- 
erator Steam-Chefs for operating extra 


steam equipment, is now available 
from Cleveland Range. 

Included are Steam-Chef and the 
new Steamcraft cabinet-enclosed 


steamer-kettle combinations as well as 
the receiver-carrier to hold a stock-pot 
or cafeteria pan at work height. 





K) 

¥ 

vs 
\ K) 


Glamorous and Dishwasher-Proof 


Woven Wood Salad Bowls and Plates | 


in golden avodire 


or figured mahogany 












Add a touch of glamour to your dining 
rooms with beautiful, hand-woven 
bowls and plates by WEAVEWOOD. 


WEAVEwoopD bowls and plates can take 
the torture of steaming dishwashers 
without warping or losing their luster. 
And they do not absorb odors, crack, 
chip or break. BOWL S1zEs: 534”; 614”; 
8” and 11”. PLATE Sizes: 7” and 1014”. 





A revolutionary, hand-weaving 
process exclusively WEAVEWOOD'S 


Contact your dealer or write us direct for complete price list. 





7520 WAYZATA BLVD. e 


MINNEAPOLIS 26, MINN. 


For a free copy write Dept. CM, 
Cleveland Range Co., 971 E. 63rd. St, 
Cleveland 3, Ohio. 





The contemporary loveseat, de- 
signed for club lounge areas by Ameri- 
can Chair Co., comes in a selection of 
wood finishes and varied covers. 

The construction of the piece is 
planned to save wall space. The seat 


| and back are upholstered over foam. 


| 
| 








i 
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Back posts and slots are steam bent of 
northern hard maple. 

Information on the complete line 
of chairs and seating pieces is available 
from Dept. CM, American Chair Co., 
Sheboygan, Wis. 





Y A teaching aid of swimming in- 
structors, “Swim-Quick”, has been de- 
signed of B.F. Goodrich Koroseal by 
the Ocean Pool Supply Co. 

The “Swim-Quick” is said to have 
scientifically controlled buoyancy to 
keep the pupil’s body in correct swim- 
ming position with freedom of move- 
ment and to be impossible to sink. 
Robert B. Smith, famous swimming 
coach, has developed a special teach- 
ing approach for use with the Swim- 
Quick. This comes with each of the 
floats. 

For additional information and a 
catalog, write Dept. CM, Ocean lool 
Supply Co., 155 W. 23rd St., New 
York 11. 





essa 


Kraft Foods has introduced a new 

instant pie-filling and pudding which 

can be prepared in seven minutes. 
Available in vanilla, chocolate «nd 
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Leier, veteran bartender of 
American Legion Post #435. 


help move drinks at a faster rate. 


handy 24 hours a day! 












... that’s the opinion of Wendy 


BAR BUSINESS is dig business at the Richfield 
American Legion Club in suburban Minneapolis. 
And club officials find that their ScoTSMAN ice 
cubes satisfy the most particular guests and 


The club’s ScoTsMAN Super Cuber SC-200 
fits snugly at one end of the service bar where 
it serves up a continuous supply of crystal-clear 
ice cubes. The waist high bin makes cube re- 
moval easy and fast . . . keeps the Super Cubes 


If ice is important in your bar business, you 
owe it to yourself to see the SCOTSMAN Super 
Cubers. Nine models are now available to serve 
you with capacities from 50 to 500 pounds a 
day. See your ScoTsMAN dealer or write for 
complete details. Use the handy coupon below! 


SCOTSMAN 


Cubes give a Big 
Lift to our 
Bar Service’ 









Big round Scotsman cubes 
speed up drink preparation. 
It’s simple and fast to make 
a trayful of ice drinks when 
you have a Scotsman Super 
Cuber at your elbow. Round, 
solid Scotsman cubes, shown 
actual size at right, displace 
more liquid... have no holes 
or sharp edges. 


WHICH ICE CUBE makes more profit for you? The answer is 
apparent... the Number 1 cube lets you save up to 1% oz. of mix 
every time you serve a regular or ‘‘pony"’ highball. Each glass shown 
contains a measured one-ounce shot of liquor . . . yet note the big 
difference in the liquor levels! What's more, with the big and solid 


Scotsman Super Cubes, the drinks also taste better! 


* j i 





j } 








YES? Please send complete details, 


including new “‘ideas on Ice’”’ 


booklet on Scotsman Ice Machines. 


NAME 








ADDRESS 





CITY. ZONE STATE 





MAIL TO: SCOTSMAN ICE MACHINES 


162 Front Street, Albert Lea, Minnesota 


Queen Products Division, King-Seeley Corporation 


EXPORT OFFICE: 15 William St., New York, N. Y. 
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butterscotch, the pudding _ thickens 


Serve HOT Plated-Up Meals to quickly so fruit and nuts can be dis. 


tributed evenly. The following three 





- irnaaniad . steps are used to prepare the mix: (1) 
Banquet Guests eae with HOT-SERVE Pour one gallon milk into bow) and 
; start mixer at slow speed. Gradually Z 
scree vf = add one package of the pudding. Mix Vy 
" Conveying one minute. (2) Scrape down bow’ and Y, 
Cabinets continue mixing at low speed until Vy 


smooth (about five minutes). (3) Pou 
into baked pie shells, serving cishes 















? 2 / 
One man can convey up to or shallow pans. Chill 30 minute: be. 

120 plated-up meals from ; * Bi 

kitchen to banquet hall in an fore serving. The pudding, \-hich ¥ 
easy-rolling stainless steel * " . it 
HOT SERVE cabinet: hold comes in 12 two pound packages to 4 NA 
there until called for (an case, can be rewhipped. 





; th . . a ‘ 
eis —, ian tak te More information is available ‘rom 
your guests ... with fewer Dept. CM, Kraft Foods, 500 Pes tigo 
waiters, too! Models avail- M 
able with plate capacities Court, Chicago 90, Ill. 
from 48 to 160. 


Investigate HOT-SERVE cab- . ° e 
i. ie i alee yeas ¥ Onox, a fungistatic solution pro. 


dealer or writing for our duced for club shower rooms to stop 
catalog. . 
athlete’s foot, now 
is packaged in 
polyethylene jugs. 
These square, 
one-gallon plastic 
containers save 
space and reduce 
weight and freight 
charges by 25 per 
» cent, according to 
the manufacturer. 
Because the con- 
tainer is shatter- 
proof, it eliminates breakage hazard in 
the shower area. The company also 
has introduced a Fiberglas polyethyl- 
ene footsprayer. 
For further information, write Dept. 


90% oF FLOOR MOPPING COST 
IS LABOR... ae” 121 2nd St., San Fran- 
CAN YOU AFFORD NOT TO ) ——— 
USE THE BEST TOOLS? (Prez 














THESE eed A — USE 

OUR EQUIPME 

Friars Club, 'New York, 
N. 


Svithiod Reais Club, 
Chicago, III. 
Piedmont Driving Club, ‘ 

Atlanta, Ga. Skin. tOUGHERE 


: ay : 
% : Overseas Press Club of 


B) FOOD WARMING | 22 Ese 


Chevy Chase Country 
EQUI PMENT ca. INC. gg ge 


Dept. 2, P.O. Box 163, Arlington Heights, Illinois eathsisenscorica 






























































Write for KZ nat 
new catalog! i T 
¥ A utility rack weighing two and a Ro 
half pounds and requiring no car-iers pr 
g or inserts has been added to the Ra! :urn ga 
line of dishwashing products. 

The all-plastic rack is designed for 
washing soup bowls, cups and o’her lec 
items in 20-inch dishmachines. It 4as an 
a nesting feature to save 70 per «ent cl: 
in space, according to the manv ac- ne 
turer. th 


For details, write Dept. CM, Ral rn 
Products, Inc., 346 N. Clark St., ‘chi- 
cago 10, Il. 







¥ A party-height table and club c:air 
have been added to the “Pavilion” ‘ine 
of Troy Sunshade Co. 

The table is constructed of alu ni- 






- GEERPRES WRINGE 


Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1961 








ickens 
€ dis. 
hree 
ix: (1) 
1 and 
dually 
. Mix 
” and 
until 
Pour 
“‘ishes 
7 be. 
hich 
} to 4 


rom 
3 itigo 


pro- 
stop 
now 
in 
ugs, 
are, 
lastic 
Save 
>duce 
"¢ ight 


> per Fi 


ig to 
turer. 
con- 
atter- 
rd in 
also 


othyl- FF 


Jept. 
Fran- 














The Barberry Room—a setting of 


ALAS Hi 
4 di } 
A | eae 


WADE! 


— | 





19th Century graciousness 


...and all glassware is Libbey 


The beautifully appointed Barberry 
Room in New York's Berkshire Hotel 
presents an atmosphere of quiet ele- 
gance and gracious living. 


Libbey’s Montclair pattern was se- 
lected for this new, luxurious meeting 
and dining spot. The handsome Mont- 
clair shape and sparkling clarity of this 
new Libbey Safedge® line blends with 


the Barberry’s rich Victorian décor, 


LIBBEY SAFEDGE GLASSWARE 
AN (a) PRODUCT 


adding to the sophisticated appeal of 
the room. Montclair is high-quality 
glassware in the Libbey tradition of 
striking appearance combined with 
durability and economy in operation. 


For your next glassware order look 
to Libbey for every need; from one, 
single reliable source. The wide variety 
of patterns in all sizes, any of which can 
be decorated with your crest or motif, 


helps to make Libbey the first choice of 
leading restaurants throughout the 
country. 


For full information on this exciting 
glassware backed by the famous Libbey 
Guarantee: “A new glass if the rim of 
a Libbey ‘Safedge’ glass ever chips,” 
see your Libbey Supply Dealer or write 
to Libbey Glass, Division of Owens- 
Illinois, Toledo 1, Ohio. 


Owens-ILLINoIs 


GENERAL OFFICES +» TOLEDO 1, OHIO 
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CLUB MANAGERS! SEE FOR YOURS! 
the most versatile shames aioe in 
the business world DOES MORE JOBS! 


On Wall Street, Michigan Avenue ... Main Street U.S.A... .‘“Thermo- 
Fax” Brand Copying Machines are copying correspondence, address- 
ing labels, laminating, making statements, projection transparencies, 
and paper printing plates. Also, systems papers for as little as 2¢ a 
copy. Plus many more jobs. 

And all-electric ‘“Thermo-Fax’’ Copying Machines are delivering 
each job perfectly dry in just 4 seconds! 

The “‘Thermo-Fax’’ Copying Machine is the business man’s business 
machine for one sound reason ...does more jobs! See for yourself. 
Mail this coupon. 


Thermo- Fax 


COPYING. ‘MACHINES 


peer = = Ae! MINING AND MANUFACTURING CO. 
Dept. DDW-21, St. Paul 6, Minnesota 


At no obligation, I'm interested in information about 
how a ‘‘Thermo-Fax’’ Copying Machine can simplify 
the jobs mentioned above. 


/Thermo-Fax 


COPYING PRODUCTS 


Name 
Mitanesora Jffinine ano} company 
PManvracrurine comPamy| address 


+ WHERE RESEARCH IS THE KEY TO TOMORROW City 











Zone___ State 


THE TERM ‘*THERMO-FAX’* IS A REGISTERED a} Check if you now own a‘ ‘Thermo-Fax" Copying 
TRADEMARK OF 3M COMPANY Machine. 

















num with tapered lines and comes jin 
five colors: lavender, pink, turquoise, 
antique white and antique yellow, 
Table tops are in reinforced white 
mellotone fiberesin or velvex glass, 
Matching chairs are available with the 
tables, which are 46 inches in diam. 
eter and 25 inches high. 

For more information write Dept, 
CM, Troy Sunshade Co., Troy, Ohio. 


Stainless steel chafing dishes in ‘our 
sizes have been designed by Caterer’s 
Equipment Co. to add elegance to club 
dining. 

The self-service dishes are said by 
the maker to be easy to clean, with 
no dirt-catching crevices. They can be 
used for storage of foods and in a 
steam table if desired. The outer pan 
is four inches deep; the inner is two- 
and a half. There is a choice of four 
covers: stacking, two-or four-inch dome 
and a clear lucite, as illustrated. 

For complete details write Dept. CM, 
Caterer’s Equipment Co., 250 Lafayette 
St., New York 12. 


Institutional catalog No. 425 has 
been released by Monroe Co., contain- 
ing photographs and descriptions of 
the company’s complete line. 

Included in the color catalog is in- 
formation on folding tables, buffet 
serving unit sections which can _ be 
combined or used separately, transport 
and storage trucks, hat and coat racks, 
chairs, bus carts, platforms and risers, 
and portable partitions. 

For a copy of the catalog with in‘ or- 
mation and prices write Dept. CM, 
The Monroe Co., Colfax, Ia. 


“ A booklet on wine cookery with 
complete recipes has been prepared by 
Meier’s Wine Cellars, Inc., in coope 
ation with Gourmet magazine. 

Some recipes included in the cv! 
booklet are lobster in wine save 
chicken marengo, meurette, boeuf : 
mode Italienne, and fruit compote \v 
frozen champagne. Managers 1 .ay 
want to write for more than one c: 
of the booklet to give out to meml < 
since it is designed for consumer 1s 

Copies of the booklet can be 
tained from Dept. CM, Meier’s W ne 
Cellars, Inc., Silverton, Ohio. 
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You ll Find 


Them in 


Club Management’s 


Recipe and Food Idea Booklet 


Here, at last, is the booklet you’ve been waiting for. More than 
100 recipes and food ideas from the best clubs in the United 
States. 


Taken from the pages of CLUB MANAGEMENT, these recipes rep- 
resent the best published in the past five years. Remember: These 
are recipes that have been tested in the finest clubs in the country— 
recipes that will delight your members. 


Included in the 32-page booklet are the popular “Famous Recipes 
From Famous Clubs,” special recipes for Lent, recipes from the 
best clubs in the country, and food ideas by leading U.S. and 
European culinary experts. 


Just one new recipe or food idea that will please your members 
will more than repay your $1 investment in this booklet. And 


there are many, many recipes and food ideas to choose from. 


Use This Handy Coupon Today! 


CLUB MANAGEMENT 
408 Olive Street 
St. Louis 2, Mo. 


Okay, I want “The Recipe and Food Booklet.” 
Price: Just $1 Here’s $1.00. Send it to me postpaid! 
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WEAR-EVER Sy at: 


“Fresh-0-Matic saves me $100 a 
month on rolls alone” 


- - Charles Viviano, Manager of Pittsburgh’s Shannopin Country Club, 
Reports a *100-a-Month Saving In-Season, About *35 Off-Season 


You probably have the same problem as Mr. Viviano. He 
says, ““We believe in serving piping hot rolls for lunch and 
dinner. But, unless there’s a planned affair, it’s hard to know 
just how many guests I’ll have. If there’s an unexpected crowd, 
we save time by getting the rolls hot in 10 to 15 seconds in the 
Fresh-O-Matic (using the bun warmer would take 30 minutes), 


HERE'S HOW FRESH-O-MATIC WORKS: 


1—plug into iy “T 2—putin food. 

any 110-volt xe For Mr. Vivi- 
outlet. Takes : ano, Fresh-0- ™ 
slightly more . Matic accom- bi 
than one ie =i modates about & & 
square foot of i sam 32 — “size f 

, work space. voce Pam rolls. 


The waitresses also bring back any extra rolls, put them in the 
Fresh-O-Matic for just a few seconds, and they’re ready to go 
again. If things are slow, the Fresh-O-Matic not only heats but 
‘revives’ rolls, puts moisture and freshness right back in. 
Fresh-O-Matic has eliminated guesswork and reduce: 
critical cost for me.”’ 


Mail coupon for full detai! 
3 — push 


steam lever Wear-Ever Aluminum, Inc. 
down 2 or 3 Fresh-O-Matic Products Division 
i Wear-Ever Bldg., New Kensington, Pa 
it! 
y it! You have Gentlemen: 

hot rolls in 10 : 

8 to 15 seconds. CZ Please send literature on your 

Fresh-O- Matic. 


(J Please arrange for demonstra 
tion, at my convenience. 


es 


fresh -0-matic. ep a 


by WEAR-EVER 


My Dealer Is: 
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A ctivities at our pool, built in 1953, 
necessitate having at least limited food 
and beverage service facilities nearby. 
We have solved this problem by having 
a separate building approximately 20 
feet square, just outside the pool en- 
closure. Here non-alcoholic cold drinks, 
ice cream and sandwiches are avail- 
able at nominal prices. We operate this 
stanc: on a concession basis with a small 
percentage of the gross income being 
returned to the club. 

This past year we also provided a 
flags‘one area with umbrella tables 
just outside the pool enclosure where 
pare: ts can relax and enjoy food or 
refre-ments and still keep an eye on 
their offspring. Glassware, china, and 
othe: breakable materials are prohib- 
ited uside the pool enclosure. 

’ Eoch year the combined talents of 

the -ntertainment committee and the 

pool staff produce a water ballet com- 

prise‘! of local amateur talent only. 

This also provides the theme of a sum- 

mer formal dance which is held the 

same evening. This occasion results in ur OO 
the Jurgest food and beverage sales for 

any cay in the year. 

The interest and resulting large at- B e U B ° 
tendance necessitates the erection of 
temporary bleachers to accommodate Fines S usiIness 
many of the spectators. This water bal- 
let serves as the biggest event at the 
pool and creates tremendous interest. 
There is much competition to partici- 
pate and the prestige is enviable. 

In addition to the water ballet, other 
aquatic interests keep our pool well 


attended. These include swimming By James A. Rockey. Manager 
classes at various age levels, “learn to : mip 8 


swim” and life-saving classes. Normal- Elmira Country Club 
ly the pool closes at 8 or 9 p.m. Under- Elmira, New York 
water lights extend the use of the pool 

for special events such as_ teenage 

moonlight swims one night a week or 

for private pool parties. 

One gimmick has created additional 
interest for the parents. For a_ ten- 
minute period during each hour of a 
busy day the whistle is blown for all 
children to come out of the pool and 
let the parents swim unmolested. 

Children under 16 unaccompanied by 
parents must be out of the pool by 
4 p.m. on week days, 3 p.m. on Satur- 
days, Sundays and holidays to let adults 
have free use. 

One problem which we have been 
faced with for some time is the proper 
registration of guests and collection of 
their fees. This summer we tried a new 
system which seemed to control the 
situation. We have a registration book 
which is alphabetized and used by 
guests only. Our regular members reg- 
iste: on cards in a file. After register- 
ing. each individual is given a colored 
elastic band to wear around his leg 
or arm. Each day a .certain colored 


iw 


ee 


(Continued on page 49) 
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Active Tennis Program 


Demands Rules to Control 


Use of Courts 


By John Copeland, Manager 
Riverdale Country Club 
Little Rock, Arkansas 


We have a sizable tennis program 
underway at Riverdale and it was 
necessary to devise a set of tennis rules 
similar to those designed for the golf 
course and sent out to the membership. 
The rules were adopted by the club’s 
board of governors and were made up 
to promote the fullest and most equit- 
able use of the courts and facilities 
at the club. We decided that to avoid 
embarrassment to members or guests, 
either members of the tennis com- 
mittee or I would enforce the rules, as 
will be noted in the rule sheet that 
follows: 
1. Courts will be available on a 
first come, first served basis. 
2. Courts must be vacated after 
one complete set in addition to 
set in progress at the time addi- 
tional players arrive, or after 
one hour’s play, when others 
are waiting for the court. 
3. Costume: Players must wear ap- 


22 


propriate costume, including 
soft sole shoes. Players over 
twelve years must wear top 
shirt, slacks, tennis shorts or 
skirts. Bathing suits are not 
considered appropriate dress. 

4, Tournaments: Arrangements 
for tournaments will be made 
by the tennis committee, sub- 
ject to the approval of the 
board of governors. 

. Guests: Non-members are re- 
stricted to the following regula- 
tions regarding the use of the 
tennis courts: 

(1) They must be invited as 
guests of a club member 
or a member of a club 
member’s immediate fam- 
ily and accompanied by 
their host or hostess. 

(2) Guests may play only 
one day each week. The 
courts are not available 
to guests on Saturday af- 
ternoon, Sundays or holi- 
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days more than once ech 
month. This rule does not 
apply to non-resident 
house guests of a m:m- 
ber. 

(3) The host or hostess must 
register each guest at the 
club office by name, d- 
dress and date. 

(4) A host or hostess . nd 
guest are restricted to the 
use of one court. 

(5) Guest rules do not ap oly 
to non-members ente ‘ed 
in scheduled tourname ts, 

(6) For the time being no 
fees will be charged for 
guests. To avoid any «m- 
barrassment to members 
or guests, the above rules 
will be enforced by ‘he 
tennis committee and he 
manager. 

Please cooperate to m:ke 

your program a succ«ss. 


















The Tennis Committee 





We plan a tennis program for all 
ages under both a summer and fall 
schedule, running up until snow freezes 
us out. The club has free tennis lessons 
three days each week for junior and 
senior boys and girls. There are three 
age-group divisions—ages nine to 14, 
14 to 18, and 18 and over. Last year § 
we had over 100 young people partici- 
pating in the program by the middle 
of the season. 

In April and May the juniors, 18 
years and under, turn out for free in- 
struction each Saturday. For simplifica- 
tion each group’ is divided into a be- 
ginner and advanced section. From 
June to September instruction for this 
group is switched to Tuesdays and Fri- 
days. Then in the fall, starting Sep- 
tember 3, the schedule for juniors 
swings back to Saturday mornings. 

Each Wednesday from May on is 
Ladies Day at the club. As part o/ the 
activities, free instruction is given ‘rom 
9:30 to 10:30 a.m. with open play con- 
tinuing until noon. This set-up is a 
good way to insure that female nem- 
bers stay at the club for luncheon. 

Family Night is each Thursday vith 
supper set for 6 p.m. Tennis instruc ‘ion, 
if desired, and open play begin it 7 
p.m., and we close the courts at 9 ».m. 

A Fourth of July tournament s:arts 
off a series of matches each year. The 
club championships start at the er | of 
this month and end on Labor Day On 
November 24, we schedule a three day 
Turkey Day Tournament for all age 
groups. 

When we hold inter-club and i. ter- 
city matches, both courts are rese ved 
for the special matches. And on. of 
our courts always is reserved for pri- 
vate lessons. @ @ 









































































































































lhe Pool 


Biggest party of the year at Midlothian Country Club 


is the Focal Point 


§ 


By A. F. LaMonte, Manager 
Midlothian Country Club 
Midlothian, Illinois 


Ou biggest party of the year, one 
that all of the members look forward 
to and their friends ask about (hoping 
to be invited), is our “Hawaiian Par- 
ty. 

It usually is held the latter part of 
July with typical Hawaiian weather 
prevailing. The party is centered 
around the pool, colored lights are 
strung around the area, little grass huts 
are built around each of the entry ways 
to the club house, and leading to the 
poo}. Two beautiful Hawaiian girls are 
waiting to greet each guest with “Alo- 
ha!” and a kiss. Also, a Hawaiian lei 
is placed around the necks of the men. 

. bamboo hut and palm trees are 
atop the bath house to accomodate the 
Hawaiian orchestra. Table centerpieces 
are miniature islands, complete with 
palm trees, sand and sea shells. In the 
center of the pool is-an island with 
pain trees and swaying “hula dancers.” 


It looks so real one would think he 
was looking at an island from a cruis- 
ing ship. At the completion of the 
dance the island is gracefully and slow- 
ly moved to the side of the pool by 
four Hawaiian boys who had previous- 
ly dived into the water to retrieve coins. 

All of the women members and 
guests wear grass skirts or sarongs and 
the men wear clam digger outfits or 
loud Hawaiian shirts. The waitresses 
wear grass skirts and leis, and the bar- 
tenders and bus boys wear bright 
shirts and big straw hats. 

From early in the day two suckling 
pigs are rotating over an open pit fire 
near the pool. Polonesian hors d’oeuvres 
are served, consisting of barbecued 
ribs, French fried shrimp, egg roll and 
Mandarin Pork with three special 
sauces. A typical, exotic Hawaiian din- 
ner is served. 


(Continued on page 49) 
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is the "Hawaiian Party," staged in July 
at poolside. Grass skirts, 

"Mother Hubbards" and leis are costume 
features of the party. 


For Our Summer Parties 


A. F. La Monte 





Nellie Forbush and Bloody Mary—two prize roles from the resound- 
ing musical, "South Pacific''—were portrayed by members in River- 
bend Country Club's version of the play. Getting members to take 


part is less than difficult—it is actually easy. 


How We Present Our South Pacific Party 


its cost, staging and ease of member-participation 


By J. L. Langton, Manager 
Riverbend Country Club 
Sugar Land, Texas 


Reo during the Southwest Re- 
gional Conference of CMAA held 
in Houston, the members of our club 
provided the entertainment at a luau 
luncheon held at Westwood Country 
Club. They presented a pantomine ver- 
sion of “South Pacific” which they had 
done at our club’s annual luau party 
a few weeks before. 

The response from the assembled 
club managers and their wives, includ- 
ing CMAA President and Mrs. Ken 
Meisnest, was somewhat overwhelming 
to both our members and me. 

We have done many shows of various 
kinds for our own members and had 
had so much fun doing “South Pacific” 
at Riverbend that when we were in- 
vited to do it again for the club manag- 
ers, it was just another opportunity to 
have more fun. 

We were amazed at the number of 
questions asked following the perform- 
ance: 

“Did you buy the script or idea?” 
(No, it was our own idea.) 

“Did you hire a director?” (No, I 
directed this one.) 

“How many weeks did you 
hearse?” . . . and many others. 

But the one question asked by every- 
one was, “How do you get your mem- 
bers to participate?” The answer to 
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re- 


that is quite simple. I just ask them. 

It’s a known fact that we all have 
some of the “ham” in us, some of us 
more than others. It is the “some of 
us” I try to find among our members. 

First, I make sure I have a good 
idea. It must be entertaining. It must 
not make a fool of anyone .. . or 
it must make a fool of everyone. It 
must be simple and not require mem- 
orizing a great many lines. It must 
not take up a great deal of the mem- 
ber’s time. I normally have only one 
rehearsal—the night before the per- 
formance. With “South Pacific,” we 
had two. 

We have had many requests to write 
an article giving the details of the pres- 
entation of “South Pacific” because it 
fits in so well with the popular luau 
parties being given at so many clubs 
across the country. A copy of the chron- 
ological order of songs and brief nar- 
rations will be mailed to anyone who 
is interested. 

For our annual South Pacific luau, 
we turn our pool into a tropical lagoon 
by filling the gutter with green shrubs 
and foliage, covering the diving boards, 
ladders, life guard chair and slide with 
foliage and then wiring onto it thou- 
sands of flowers made of Kleenex. Our 
pool is surrounded by palms; if yours 
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isn't, you usually can borrow some 
ficial ones from the display depart 
of a local store. Our tables are p! 
on the ground making a design 
fingers out from the pool. So, a: 
background for our party, we ali 
have a beautiful setting for our s 
“South Pacific.” 

We used three stages in the 
for our show. Each was made 
a four- by eight-foot sheet of ply. 
and rested on four truck inner t 
Two of the stages were covered 
sand and each held a single palm 
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and held a small wrought iron table 
and chair. These stages represented the 
island of Bali Hai’, a Naval base on an 
island, and the garden of the French 
planter, deBecque, respectively. Each 
stage was moved through the water 
and into position during the perform- 
ance »y two boys in the pool. They 
were dressed in Polynesian garb but 
movec with only their heads above 
water 
To keep the show short, we used 
only ‘e music we felt necessary to 
tell tie story well. From the movie 
album of “South Pacific,” a local radio 
statio. made a tape of the 12 songs 
in the order in which they were to be 
b used. \We used two speakers and a 
micro: hone attached to the tape re- 
corde: 
- Th 
entire 
whicl 


; story 


three scenes of the story were 

in pantomine. The first scene, 
told the beginning of the love 
f Nellie Forbush and the French 
} plante . opened with a chorus of sailors 
on th ir hands and knees in a dice 
f game with Bloody Mary, singing, 
“Ther: is Nothing Like a Dame.” It 
continied with the musical tale of 
Nellic. deBecque, and his native chil- 
dren. 

The second scene was of Bloody 
Mary enticing young Lieutenant Cable 
to the island of Bali Hai’ where he 
meets her lovely daughter, Liat. This 
scene goes on through their musical love 
story with its sad ending. 

In the third scene, Nellie waits in 
deBecque’s garden with his native 
children for his return from a danger- 
ous Naval mission, telling of her change 
of heart through the lilting “A Wonder- 
ful Guy” and of course, this 
ends happily. 

We used professional spotlights with 
color (rented) which added beauty to 
the scenes as the stages were moved 
about the water, and even as our actors 
moved from one floating stage to an- 
other in the scenes. Each of our players 
memorized the words to all their songs 
and wore small dummy mikes to add 
to the illusion that they actually were 
doing the singing. We used a narrator 
only to set each scene briefly. 

Members provided their own cos- 
tumes, which were quite simple for 
this particular show. Our cost for the 
3l-minute musical was only that of 
spotlight rental and a few boxes of 
Kleenex! 

It was a smash hit for us! It can 
be for you too. The show can be done 
on a stage just as well (we did it on 
a stage for the club managers) but 
we feel it loses some of the glamour 
of the presentation on rippling water. 

At the end of this show as always, 
the first question from the members 
was, “Hey, boss, when do we start the 
nex: one?” @ & 


A Patio Party 


“With a Hawaiian Motif 


By E. J. Ehmann, Manager 


Wakonda Club 


Des Mowmes 


In club entertainment a patio party 
can be the outstanding feature of 
the year. With the great variation of 
themes it is not difficult to have a dif- 
ferent theme each time over a span 
of many seasons. 

Take, for instance, a patio party called 
“Blue Hawaii.” We called one of the 
air lines which flies from New York 
to Hawaii and asked if it would loan 
us the material which it used for ad- 
vertising. It gladly consented and we 
were furnished with a life-size card- 
board Hawaiian beauty in her grass 
skirt being serenaded by a Hawaiian 
boy with a steel guitar. Also, there were 
nets, star fish and innumerable shells. 

We also ordered 150 leis of vanda 
orchids for the ladies, and ordered an- 
thurium and ti leaves for table decora- 
tions. These were used together with 
pastel hurricane lamps for the center- 
pieces. We were fortunate to be able 
to get “Miss Hawaii,” who was in this 
country, to attend the party at a very 
nominal fee. Four Hawaiian girls at- 
tending our state university came to 
dance at intermission and their fee was 
only their dinner and an evening of 
fun. 

In the pool was a float carrying the 
Hawaiian cardboard model with the 
Hawaiian boy serenading her. Behind 
them were artificial palm trees together 
with flowers and bamboo and in front 
a boat lazily floated to and fro. We in- 
flated inner tubes and painted them in 
pastel colors and wired screen on the 
bottom to form a base. These were 
filled with flowers and ti leaves and 
anchored with a string and brick to 
keep them in their proper place in 
the pool. Flashlights were placed at the 
bottom to illuminate them. The water 
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from the air conditioning in the club 
house emptied into a stone well at the 
head of the pool which overflowed into 
the children’s pool and then into the 
main pool and produced ripples enough 
to give movement to the boat and float- 
ing gardens. 

A Hawaiian band was obtained for 
the evening to lend proper musical at- 
mosphere to the occasion. For lighting, 
a string of blue lights surrounded the 
pool together with spotlights in blue. 
From a tree hung a revolving spotlight 
with colors streaming, from yellow to 
green, orchid and blue which played 
on the dance floor. The dance floor was 
surrounded with palm trees and nets 
with shells attached. 

The luau, which means “feast,” was 
served buffet style. The dessert con- 
sisted of a half coconut filled with New 
York ice cream with a forbidden fruit 
sauce made with a rum sauce with 
Seven Seas chutney. 

To view the spectacle with the soft 
pastel lights flickering on the dancers 
with women in their lovely gowns a- 
dorned with their orchid lei, together 
with the dreamy music of the steel 
guitars, would suggest to even the most 
unimaginative that this was truly a 
celestial night in Hawaii. 

There are many other themes one 
also can carry out with some imagina- 
tion, a cook book from the country 
selected and some work. We have had 
with equal success such patio parties 
as A Night in Venice, Songs of Ire- 
land, Blue Danube, Spanish Serenade, 
Down Mexico Way, Moonlight Bay, 
and many others. People love a change 
in environment and this is an interesting 
way to give ittothem. @ @ 
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Swimming Pool Committee 


Churchill Valley Country Club 


Pittsburgh 


t Churchill Valley Country Club, 

in suburban Pittsburgh, our swim- 
ming pool has brought us mixed re- 
actions. After five years of operation, 
we are convinced that it does round 
out those physical requirements of the 
country club that will attract new and 
worthwhile members. 

Our pool operation is completely self- 
sustaining, with an annual charge, 
either family or individual rates, to 
those participating, that more than 
covers the costs of personnel, utilities 
and maintenance or repairs. About half 
of our 700 plus members do participate 
strongly. These are mostly the family 
type. However, it follows that the fami- 
ly type is not the big spender, with chil- 
dren to raise or at least watch out for, 
and the day by day effect of those 
extra people on our clubhouse account 
is not too great, or at least not too 
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By H. J. Behrenberg, Chairman 


We Build Outside Activities Around Our Pool 


easily figured. On many a hot Sunday 
we have checked out over 500 bathers. 
Our pool snack bar is an active de- 
partment through the summer; in fact 
we were forced to enlarge this facility 
last year. Prices are slanted downward 
for the kiddies, and no hard liquor 
is served (beer only and sold in plastic 
containers). Extra help is assigned by 
Manager “Don” Donadeo, as the weath- 
er dictates, on weekends or holidays. 
We do feel that we have one of the 
most attractive pool sites of our district. 
There is no fence, no caged-in feeling 
or appearance, and the pool is over 100 
yards from our clubhouse, with good 
parking available; we do not have the 
complaints from the golf members who 
in many clubs resent the swim crowds. 
Each year we have had one big par- 
ty, sponsored jointly by club entertain- 
ment and swimming committees, to 
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which we give a name such as “A Night 
in Hawaii.” By limiting it to adults, we 
can move in a regular bar set-up, and 
permit bathing to the entire club niem- 
bership. 

A theme is followed, both for decora- 
tions and for entertainment, sometimes 
involving professionals but more © ten 
members. This past year our swim tvam 
gave demonstrations of its skill, wich 
was later to place us third in our 80- 
odd club district. Dancing on_ the 


patios, swimming and drinking anti. 


10 p.m. was followed by a danc: in 
the regular club ballroom. 

We had “Celebrity Day” for ou 
baseball Pirates this year as a pre!ide 
to a stag party that went quite well. 
The ballplayers’ wives enjoyed the p»ol. 

A juniors party and a_ teenager 
swim party at the pool kept the in- 

(Continued on page 62) 
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LABOR SAVERS 


... More answers to cost-cutting problems 


This article is the second in a series of three on cutting labor 
costs. Prepared by Charles Smith, general manager of the Chevy 
Chase (Maryland) Club, the feature takes the form of a series of 


lette 
ship 
quel 


Dear Charles: 


We do not feel that our office is 
quite ready for IBM and UNIVAC but 
we try to improve our per capita pro- 
duction with the many proven advances 
in the office management field. The 
offices are air conditioned completely, 
the lighting has been restudied and 
improved, and the office layout is mod- 
ern. 

We utilize swing-around chairs and 
extended desks so each operator can 
work at more than one desk without 
rising. We employ a great amount of 
color coding for quick identification of 
room reservations, delinquent accounts, 
address changes, operational chits, tick- 
ler files, ete. 

There has been a general upgrading 
of office equipment so that each desk 
has its own phone, calculator, and prop- 
er files close at hand for the work done 
at that desk. Also we have added many 
specific purpose machines such as the 
postage meter machine, folding ma- 
chine, addressograph and check writer. 

But to answer your question specif- 
ically, we utilize transferrable NCR 
bars on NCR bookkeeping machines to 
handle our accounts receivable, ac- 
counts payable and payroll. After try- 
ing !ive-pay systems we concluded that 
for is every other Wednesday would 
be payday by check for everyone. This 
system has solved many of our schedul- 
ing problems and has ~*made our pay- 
master more effective in his work. 


s between two imaginary managers who struck up a friend- 
at a CMAA conference. Last month’s letters ended with a 
by Charles on latest office ideas and procedures. 


At present we are proposing to the 
board some duplicating machinery to 
improve internal communications. Our 
survey shows much time is wasted when 
people congregate to study a single in- 
formation release. We plan to duplicate 
almost every piece of our internal writ- 
ten communications. No longer will a 
note be designated “asst. mgr.,” “chief 
engineer,” “housekeeper,” and so on 
down the line. We will duplicate the 
information for every person involved 
and we plan to cover under this sys- 
tem the entire field of daily reports, 
pre-planning, budgeting, scheduling, 
sales analysis, purchase figures and 
quotations and even news items taken 
from trade magazines. 

To further improve internal com- 
munications we just have started using 
pocket-sized walkie-talkies to keep key 
supervisory personnel in touch with the 
switchboard. And a very inexpensive 
intercom system to keep the steward 
in the basement in ready contact with 
the main kitchen two floors above has 
proven a good time-saver. 


The time saved by PBX operators 
who thus are relieved of many inside 
calls is being spent on typing chores, 
filing, and improvement of their tele- 
phone manners. In addition we utilize 
several direct phone lines between crit- 
ical points, such as the broiler man 
and the waiters when they are separ- 
ated by more than one floor. These di- 
rect lines save us more labor than the 
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nominal monthly charge made against 
our phone bill and we have the added 
advantage of improved food service. 


Best Personal Regards, 


George 


P.S. Charles, what does your club do 
about shoe shining for members? 


Dear George: 


You touch a tender spot when you 
mention shoe shining. We are so old- 
fashioned that we still shine all street 
shoes and all athletic shoes for every 
locker-holder every time he uses the 
locker. We were shining shoes in the 
ladies golf house, in the men’s locker 
room, in the ladies locker room, for 
the transient rooms, and in each area 
we had established a station for shoe 
shining complete with operator, mate- 
rials, equipment . . . . and the dirt that 
seems to go with this operation. 

We made a time study and concluded 
that to save labor as well as materials 
and equipment and to reduce the num- 
ber of “dirty” areas, it would be a 
marked advantage to carry all shoes 
to one central point, there to set up 
and maintain a “shine crew” and then 
transport the shoes back again, even 
if it meant taking them to other build- 
ings. It was an example of consolida- 
tion and centralization that paid off 
handsomely. 

I would like to suggest also, George, 
that you make a thorough study of all 
of your available and existing service 
contracts. After two years of collecting 
job time cards from our staff and study- 
ing their work habits, we are convinced 
of the following: 

(1) A blanket refrigeration service 
contract on our 24 units is money saved 
compared to our cost when the engi- 


(Continued on page 60) 
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The spectator area at the lanes is backed by a red-carpeted, white- 
tabled refreshment area served by an attractive, well-lighted bar. 


Bowling Is Our Top Club Activity 


Boze is an activity which can be 
quite an important source of rev- 
enue to any club fortunate enough to 
have the facilities, we have found at 
the Cleveland Athletic Club. In addi- 
tion, it builds member-interest since it 
is a game that can be enjoyed by the 
entire family. 

Bowling, like any competitive sport, 
but even more than most, attracts 
members and, of course, the club picks 
up dollars in revenue through the sale 
of food and beverages. 

At the club we have at least 800 
bowling in league competition. The 
women bowl during the day and the 
men in the evening. Recognition and 
awards are given to the winners and 
competition among the various leagues 
is great. At the end of the year we 
always hold a banquet as the highpoint 
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By Clem Young, Manager 
Cleveland Athletic Club 


of the season, and at this time we make 
the trophy presentations. 

Rapid strides have been made in the 
alleys themselves. Last year we _ in- 
stalled automatic Brunswick pin-set- 
ters; this alone made a vast difference 
in our operations. We no longer have 
to depend on labor (a substantial cut 
in the costs of running the alleys) since 
it takes only two men, who keep rec- 
ords, adjust the machine and instruct, 
and one porter, who keeps the lanes 
clean and polished, to operate the eight 
lanes. 

These machines make it possible to 
keep the alleys open from 9 a.m. to 
1 a.m. When we purchased the ma- 
chines we estimated we could amor- 
tize them in ten years. After one year’s 
operation we now feel they will pay for 
themselves in six years. 
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The appearance of our bowling |anes 
also has changed. Because of the ::um- 
ber of ladies and children we ‘iave 
bowling we dressed up this depart .ent. 
The decor of the lanes is beautiful. 
The carpeting is done in bright reds 
and blues, the benches and chair. are 
in black leather, the tables are ‘shite 
and the bar, brown. The bowling area 
is well-lighted and also is air-c. ndi- 
tioned. 

We are able to operate the lan:s 11 - 
months out of the 12, a fact made pos- 
sible, obviously, because of the air con- 
ditioning. 

Our summer league is made vu» of 
mixed couples and is well attend: d in 
spite of all the competition from golf 
and swimming. The leagues for -hil- 
dren fill the Saturday void in oth 

(Continued on page 53) 








Sure Footing on Mirror-Smooth Floors 
When You Use Wax Containing LUDOX®, Du Pont’s Anti-Slip Ingredient 


No longer must beautiful, waxed floors be safety haz- 
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At left is Brae Burn Country Club's new curling rink. Below, at right, 
is club manager, R. Alan Chesebro, as he and’ ice man, Neil Tabor, in- 


spect the interior of the rink. 


Curling Rink Picks Up 


Our Winter 


B“ Burn Country Club held an 
open house party late last year, for 
300 members and guests to celebrate 
the completion of its new curling rink 
building. 

Our building, measuring 185 feet by 
50 feet, has three sheets of ice and 
refrigerating capacity for the possible 
addition of a fourth sheet. Refrigerat- 
ing equipment was installed by the 
Creamery Package Company. 

Ernest A. Dockstader, a club member 
and retired engineer, with wide experi- 
ence in engineering and construction, 
supervised and coordinated the con- 
tracts. Special consideration was given 
to the construction of the rink bed, 
including the use of three-inch styro- 
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Business 


By R. Alan Chesebro, Manager 
Brae Burn Country Club, Inc. 
West Newton, Massachusetts 


foam insulation with vapor seals to 
eliminate “heaving” from exposure to 
the continued cooling during the cur- 
ling season. 

Funds of $105,000 for construction 
of the rink were raised from voluntary 
purchase of non-interest-bearing bonds 
and donations by club members. 

The new addition to our 
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winter 


1961 


sports program is expected to inc ease 
substantially sales in the club’s grill 
room during the off-golf season. 

Brae Burn curlers who have sed 
The Country Club rink in Brookline in 
recent years now are “at home for 
the first time since 1907 to 1913 when 
their ancestors curled in the fickle out- 
doors. @ & 
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New heavy-dut 
floor finish 
outwears and 
outshines 
anything you 
have ever used! 


FLOOR FINISH 


dries to bright shine 
safe, non-slip 
water-resistant 

no powdering 

no dirt pickup 
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without stripping 
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lis, is sporting a new “first.” It recent- 
‘ly opened what is believed to be the 
‘first all-aluminum combination indoor 
| swimming pool and building. 


Everything in the “natatorium” is 
aluminum including deck equipment 


| and accessories such as piping, ladders, 


diving boards and chairs. According to 
Jim Clark, general manager of the club 
and veteran swimming coach, the club 
saved a substantial sum in construction 
costs by using the prefabricated metal 
components. He also estimated about 
a 25 per cent saving in maintenance and 


operating costs over a similar facility 
| built with conventional materials. The 


36- by 75-foot pool should not need 
repairing for another five years. And 
with the use of aluminum, there is no 
likelihood of rust, rot, cracking, leakage 
or seepage. Heating costs will be at a 
minimum due to the insulating qualities 
of the metal and because windows and 


=g outside entries were eliminated. 


Pool and Building 


Due to the unusual design of the 
pool, all water drains back in, so it is 
not necessary to close the pool i: the 
summer for repairs. The gutter along- 
side the pool is constructed so that 
wave action caused by diving is ab- 
sorbed at the pool wall, eliminating 
backwash. As a result the pool, which 
is to be used for swimming com:peti- 
tions, is expected to be one of the fast- 
est racing pools of its kind. 

When the club was planning the 
pool, it built in several other funct onal 
qualities. An accoustical sheet c: ‘ling 
holds down the noise level, an ir por- 
tant consideration with any pool irea.. 
Special filtering and condense‘ion 
equipment insures a constant tem era- 
ture without the humidity foun! in 
many indoor pools. 

Greens, whites and browns mak» up 
the color plan of the building, w aich 
was constructed by Butler Manufa :tur- 
ing Company of insulated Monop. nels 
from Reynolds Metals Company. 4 & 
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STILL GOING STRONG!! 


Month After Month Sales Increase 


Should be of tremendous help to every 
club that serves alcoholic 
beverages. 


2 ACTICAL BAR MANAGEMENT is, as the title sug- 
s, a practical book. Its pages are not filled with 
ie theories on bar management but with actual 
ructions on HOW TO RUN A BAR and 
KE MONEY doing it. To our knowledge 
the first textbook on this subject to come 
g in over 20 years. 
phase of planning, supplying or 
ation is ignored. It contains in- 

,ation on layout, bookkeeping 
control; on qualifications 
duties of employees; on 

king the bar; scores 

recipes and the 

iss (illustrated ) 

squired for 
h. There 

also 

isual aids 
the form of 

ueprints show- 

ing the layout of 

many successful bars as 

well as other illustrations. 

PRACTICAL BAR MAN- 

AGEMENT covers the problems 

facing bars of all kinds. It doesn’t 

matter whether you are running a large 

or small beverage operation, this book 

will prove indispensable to you, because it 

is a book that was written just for you. You owe 
it to yourself and to your club to read this book. 


THE AUTHOR: HAROLD J. GROSSMAN is known to 
practically everyone in the business yg C \ 
His best selling book, GROSSMAN’S GUID ‘ J ANAGEMEN’ 
SPIRITS & BEERS is now in LUB MANAGEMENT 
its third revised edition. Ex- -_ .. @ 
ig ll gone so far as to 408 Olive St., St. Louis 2, Mo. 
call it the “Bible” in its par- 
ticular field. Please send me your book PRACTICAL BAR 
Mr. Grossman is now con- MAN AGEMENT - 
tributing editor to SPIRITS, } N, } a 
BAR MANAGEMENT, PACK- ' ' 
AGE STORE MANAGEMENT ; = 
and THE MONOPOLY STATE [] Check or money order in the amount of $5.00 
REVIEW. He is retained by 1 . d 
the National Association of , a] Sete - aj 
Raia Dovdaus Banotien herewith. Senc postage prepaid. 
to lecture at universities hav- : E 
ing restaurant and hotel [j Send C.O.D. $1.00 herewith as advance deposit. 
courses. He is also the author 
of articles in the newest edi- 
tion of the ENCYCLOPAEDIA 
BRITANNICA. The author’s background and experience 
mike PRACTICAL BAR , MANAGEMENT both profitable 
an easy to read. 
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Automation 





D TOPICS 


Automation 


Before you dismiss the rest of this 
article with the comment, “trite,” I will 
admit that designation is perhaps justi- 
fied. 

Let me assure you though—it is not 
“tripe.” 

Nineteen hundred years ago, Ovid 
said, “Let ancient times concern others 
—I was not born till now.” 

Rejoice as Ovid did then, that you 
live now, that day to day you are see- 
ing—in your own job, in this wonder- 
ful “feeding industry’—wonders you 
never dreamed of. Even the thought 
of some of them possibly would have 
been utterly rejected a few years ago. 

I know! I rejected many of them. 

Then I began to study more and 
more. I began to see good things as they 
unfolded, to find inventive ability ap- 
plied to this complex business I had 
spent my life in. Until, as I remarked 
at a convention I addressed a few years 
ago, “Nowadays I am astonished at 
nothing, I listen to the most extrava- 
gant promises with respect.” 

Ten years ago the Steward maga- 
zine reported an address I had made 
on “Changing Conditions in the Res- 
taurant Business.” 

In that I had said “I look for a great 
development in the “Central Commis- 
sary,’ not only for the furnishing of 
standardized well-cooked entrees for 
chain restaurants, but for many of the 
smaller restaurants.” 

In 1957, speaking at the summer hotel 
school at Oklahoma State (Stillwater) , 
I repeated my prediction and enlarged 
upon it. 

It was no surprise to me, then, when 
one of our up and coming younger edi- 


. CLUB MANAGEMENT: FEBRUARY, 1961 


tors in our trade publication field’ 
Robert Catron of Tavern Talk (Kansgs 
City, Mo.) editorialized on my subject, 
automation. Of course, he was primar. 
ily suggesting its possible appli-atiog 
to the hotel business. 

I promptly sent Bob copies «f my 
correspondence with my former :‘ sso¢- 
ate, Ed Piloske, who deserted th«- field 
of club management to become : ssoci- 
ated with Tibbals of Cincinnati, Ohio, 
who specialize in feeding, using auto. 
matic dispensing equipment. One >f my 
recent columns had a little report of 
this as some readers will recall. 

I had commented to Bob Cat: on at 
the time that the one element 1: cking 
in cities like ours was this central com. 
missary which I had predicted ten years 
ago and since. Of course, with T bbals 
in Cincinnati, they have the a iswer 
for that community. 

I foresee today the time when more 
and more of those automatic fooc ma- 
chines will be in use, first in small 
clubs, then, as the idea develops, ‘arger 
ones, drive-ins, drug stores and cock- 
tail lounges. The field is limited only 
by the proximity of the commissary, its 
service and the quality of the food it 
turns out. Former club managers like 
Ed Piloske and those reading this ar- 
ticle will see to it that quality remains 
high. 

For many small clubs this will be the 
big answer to whether they buy red 
or black ink for their annual reports. 

A bowling alley near my home had 
a restaurant and kitchen a few years 
ago. Scarcities, labor and patronage 
caused them to scrap both. Now they 
have an attractive room, equipped with 
a machine serving soups, sandwiches, 
entrees, desserts, and drinks and “a 
profit.” Most of their patrons like it 
better. 

Ed Piloske’s menu has 50 or 60 
items; many of our clubs cannot do 
that well as to variety and I know if 
Ed has anything to do with it the qual- 
ity and cooking is there, too. 

There will always be outposts of fine 
cooking, always fine clubs whicl: will 
still demand and get the finest in food 
such as our great clubs can and do pro- 
duce. Small intimate restaurants such 
as you find in New York, Paris, Chi- 
cago, Dallas, Washington, D.C , to 
mention only the more promineni. will 
continue to attract the few. 

But my “Food Topics” for this issue 
concludes with another predictio: and 
admonition. 

Ten years hence most clubs wi! use, 
in some if not all their dining faci ities, 
food automation—good, tasteful, s:nple 
food dispensed by machines. 

The admonition, to the unbeli« vers: 
Get on the band wagon; if you «ont, 
it will run over you. @ & 





Pamper your patrons 
with 
Sexton 
quality sauces 


D years Sexton Sirloin Club, Worcester- 





vb: shire, Mushroom or Chop Suey 
als ) 
swer sauce—whether used at the table 
or in the kitchen—will add zest 

nor : : 

4 and flavor to the fine foods you 
ma- , : : : 
small serve. Each is carefully blended 
wrger of top-quality ingredients accord- 
ock- ing to Sexton’s own top-secret 
only recipes. 

Y, its Serve Sexton sauces in the 
od it ; 
like handsome double sauce-server il- 
is ar. lustrated here. It fits all Sexton 
‘mains sauce bottles. Ask your Sexton 
man about it. 
be the ‘ 
ry red JOHN SEXTON & CO. 
rts. Serving the volume feeding market since 1883 
ie had 
years 
onage 
they 
1 with 


Quality Soods 


China shown is McNicol, distributed by Sexton. 





















George Healey, 77, former manager 
and pro at the Detroit Racquet Club 
and well-known figure in CMAA, died 
recently in Kent, Ohio, where he had 
lived with his daughter since his wife’s 
death two vears ago. 

Mr. Healey retired in 1956 after 52 
years at the Racquet Club. A native 
of Plymouth, England, where his father 





George Healey 


owned a private racquet club, Mr. Heal- 
ey came to the U. S. in 1903 at the age 
of 20 as pro at the Philadelphia Racquet 
Club. A year later he moved to the 
Detroit club as squash racquets and 
racquets pro. 

The booming racquet and booming, 
resonant voice of Mr. Healey had be- 
come a Detroit tradition over the years. 
He taught squash and racquets to many 
of Detroit’s notables including Edsel 
Ford, Frederick M. Alger, Jr. (former 
national squash racquets champion) 
and James D. Standish, Jr., past USGA 
president and past president of the 
Racquet Club. 

One of the humorous highlights of 
many CMAA conventions was the good- 
natured wrangling between Mr. Healey 
and his long-time friend, the late Fred 
Crawford, a past CMAA president and 
for many years manager of Louisville’s 
Pendennis Club. 

Mr. Healey’s sporting interest cer- 
tainly was not limited; his athletic 
career included rugby football, swim- 
ming, cricket, rowing and soccer. He 
was elected to the Soccer Hall of Fame 
and served as the first president of 
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the U. S. Soccer Football Assn. and 
as executive secretary of the North 
American Professional Soccer League. 

In December, 1954, and 
former members of the Racquet Club 
paid honor to Mr. Healey on his 50th 
anniversary as manager. He was elected 
to honorary membership and received 
a $7000 check. 


* * ¥ 


members 


NCO Club News, a new booklet, has 
been started in publication by the Non- 
Commissioned Officers’ Club, Tinker 
Air Force Base, Oklahoma City. 

The December, 1960, issue which was 
sent to CM, contained an article by 
Club Manager Chris Ming giving a run- 
down of activities scheduled at the club 
and plans for remodeling. On the sec- 
ond page of the six-page bulletin is a 
department called “Meet the Manage- 
ment; featured in the December issue 
was a photograph and brief sketch of 
MSet. Dan Smith, the club steward. 


* * % 


An early morning blaze December 
15, 1960, destroyed the Austin (Tex.) 
Club, located on the third floor of the 
Commodore Perry Hotel. The fire was 
checked in about an hour, and no in- 
juries were reported. 




















> 


Reginald Lamb 
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Reginald Lamb, 53, manager of Star- 
mount Forest Country Club, Greens- 
boro, N. C., and president of Piedmont 
Chapter of CMAA, died December 1], 
1960, in Moses Cone Hospital! in 
Greensboro, after an illness of 15 days. 

A graduate of the University of Pitts- 
burgh, Mr. Lamb was in personnel and 
public relations work and for ten years 
was traffic manager of U. S. Rubber 
Co., Winnsboro, S. C., before entering 
the club field. He was manager of 
Columbia (S. C.) Country Club for 
three and one half years before be- 
coming manager of Starmount Forest 
two and one half years ago. 

Mr. Lamb was active in CMAA, serv- 
ing the Piedmont Chapter as secretary 
treasurer in 1958, vice president in 


1959, and president in 1960. He had 
been re-elected president for 1961. 

Burial was in. Aliquippa, Pa., his 
home. Mr. Lamb is survived by his 
wife, Margaret, three sisters and one 
brother. 





Shown here is one of the outstanding clubs of the Mile High Chapter—Minnequa University 
Club, Pueblo, Colo. Olga Tezak, the manager, has been at the club II! years. Minnequa has 
350 members, initiation fees of $180 and yearly dues of $108. Included are facilities for boating 


and water skiing as well as a swimming pool. 
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How to 


“GRADE-UP™ 
‘ ANDWICHES 


with 
<raft Ribbon Slices 








New Angles for Cheese: Three strips 
of melted Kraft Ribbon Slices contribute 
hearty appetite-interest to sliced ham 
on toast. Serve with tomato wedges, 
fluted cucumber slice and a squeeze- 
pack Kraft Mustard PC. 





“Grading-up” is the food-service art of creating extra values 
in the foods you serve. It’s purpose is to increase both eye- and 
appetite-appeal. This is something that’s easily done with Kraft 
Ribbon Slices. 

Any number of sandwiches, for example, can be converted 
from the regular to a deluxe version by simply adding a slice of 
cheese. You increase meal satisfaction considerably, with only 




































a slight difference in food cost. 

Actually, there’s more efficiency, as well as economy, in using 
Kraft Ribbon Slices. You save labor-time. You always get perfect 
slices, not slivers. And there are no broken pieces or dried-out 
edges. Order Ribbon Slices on your Kraftman’s next call. 


Sliced to Order: With Kraft Ribbon Slices, there's no slicing, waste or waiting. 
Perfect portions, accurate cost control and deluxe quality! 48 sandwich, or 
64 cheeseburger slices, per 3-Ib. loaf. 


This Man-Filler—shown below—is a club sandwich of diced corned beef, 
seasoned with Kraft Cream Style Horseradish and Miracle Whip Salad Dress- 
ing, plus Kraft Ribbon Slices. 



















Doubly Good is a Kraft Cheese Slice 
atop a tomato and bologna slice on a 
toasted English muffin. Broil till cheese 
melts ... serve in pairs. Garnish plate 
with juicy-crisp Kraft cross-cut dills. 
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Use the 
flavorful kind from Kraft 


KRAFT As a matter of good meal planning, you 
ee strive for greatest acceptance for the foods 
you serve. One excellent, and very easy 
way to get it is through liberal use of 
pickles and olives—especially the flavorful 

kind you order from Kraft! 


In recipes or as garnish 


KRAFT PICKLES AND OLIVES 


are your biggest “little asset” 


You can serve every olive in the Kraft line with pride. The 
green olives are all meaty, prime-quality Spanish imports that are 
shipped in bulk and repacked on arrival in the U.S. 


Kraft’s Ripe Olives are plump jet beauties. They’re top grade yet you'll: 
find the unit-cost small in relation to the extra value you receive. Your 
Kraft man will gladly show you samples to suit your needs. 


Kraft Pickles please patrons because they are crisp and firm 
with the characteristic true taste of each specific variety— 
dills, sweets or sours, fresh-packed or processed. 


Kraft pickles will also please your menu-planner because they 
are of uniform size. Knowing the count per pack, you can accurately 
estimate your requirements and figure your cost per serving. 


STUFFED JUMBO 


GREEN JUMBO 


STUFFED 
MANZANILLA 


LARGE MANZANILLA 
WHOLE DILL 
SWEET 
CROSS CUTS 


HAMBURGER SLICE 


SWEET MIDGETS 
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James R. Gunn, Jr., Ent Air Force Base com- 
mander, left, pins the Air Force commendation 
medal on Major Edward W. Snyder, secretary 
of the base's Officers’ Open Mess, with Mrs. 
Snyder in attendance. Major Snyder, who has 
served as secretary for three years, was deco- 
rated by the board of governors for distin- 
guished meritorious achievement during the 
perioc of December 15, 1959, to April 30, 
1960. 


M:jor Edward W. Snyder, secretary- 
treas:rer of the Officers Open Mess, 
Ent \ir Force Base, Colorado Springs, 
Colo. recently was decorated for dis- 
tinguished meritorious achievement by 
the board of governors of the club. 

The board reports that the high- 
ranking officers (stationed at the base 
becatise of its role as host to the head- 
quariers of the North American Air 
Defe:ise Command) who are quite criti- 
cal in appraising club operations, have 
commended Major Snyder’s ability. Ma- 
jor Snyder is a member of CMAA. 


*% 


The safe at Seymour (Ind.) Country 
Club was burglarized December 17, 
1960; the amount taken was undeter- 
mined. 

Nothing was reported to be missing 
from the club except what was taken 
from the safe. Burglars apparently 
gained entrance to the clubhouse by 
prying open a door on the first level. 


Eli C. Schmidt, assistant manager of 
the Union League of Philadelphia, 
where Daniel M. Layman is manager, 
was honored at a luncheon of the board 
of directors December 21, 1960, for 
his 50 years of service to the club. 

Mr. Schmidt joined the staff of the 
club as night cashier, was named head 
cashier in 1918 and became assistant 
manager in 1937, the position he has 
held up to the present time. At the 
luncheon, Mr. Schmidt was presented 
with an honorarium. Active in CMAA 
work, he has been treasurer of Phila- 
delphia and Vicinity Chapter since 
1950. 


Ronald L. Zirkle 


Ronald L. Zirkle became manager of 
the Everett (Wash.) Country Club 
January 16. For the past two and a 
half years Mr. Zirkle was assistant 
manager of the Waverley Country 
Club, Portland, Ore., and before that 
he served as assistant manager of the 
Spokane (Wash.) Country Club. 


Showing off some of the prizes he received as one of the national winners of the Early Times 
Mixed Drink Contest is Ernie Borsch, bartender at the Missouri Athletic Club, St. Louis, where 
Thomas C. MceGuffey is manager. Congratulating Mr. Borsch, from the left: Mike L. Schneider, 
sales manager of Manhattan Distributing Co., a St. Louis distributor for Brown-Forman; Jon G. 
Faulkner, Missouri state manager for Brown-Forman Distillers Corp., St. Louis; Mr. Borsch; 
Richerd W. Johnson, assistant regional sales manager, Brown-Forman, St. Louis; and James 
Steff=n, president of Stickney-Hoelscher Co., a St. Louis distributor for Brown-Forman. 
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Victor P. Hatschier 


Victor P. Hatschier became manager 
of the Gainesville (Fla.) Golf and Coun- 
try Club November 20, 1960, succeed- 
ing Roy F. Davis of Jacksonville, Fla., 
who resigned because of ill health. Mr. 
Davis had been at the club for two 
years. 

Mr. Hatschier, who has had 30 years 
of club work in the U.S., Europe and 
South America, formerly was general 
manager of Woodmont Country Club, 
Nashville, Tenn. A graduate of the In- 
stitute of Technology, Vienna, Austria, 
and of the Academy Hoteliere, Lau- 
sanne, Switzerland, Mr. Hatschier has 
held positions at Wampanoag Country 
Club, West Hartford, Conn.; Harvard 
University Faculty Club, Cambridge, 
Mass.; and Long Shore Country and 
Yacht Club, Westport, Conn.; as well 
as in London; Rio de Janeiro; Paris; 
and New York City. 

Mr. Hatschier plans to add continen- 
tal food to the menu at the club; a 
French chef, Joseph Bacque, went with 
him to the club. 


4H 


Ernie Borsch, bartender at the Mis- 
souri Athletic Club, St. Louis (Thomas 
C. McGuffey is the manager), was one 
of the national prize winners in the 
fifth annual mixed drink competition, 
finals for which were held late last 
year at the Desert Inn Country Club, 
Las Vegas, Nev. 

The competition, conducted by the 
American Society of Bar Masters, is 
sponsored by Brown-Forman _ Dis- 
tillers Corp. Mr. Borsch’s winning reci- 
pe was entitled “Take Me Home.” 

1 ounce Old Forester Bottled in- 

Bond Bourbon 
% ounce Bols White Creme de 
Cacao 

% ounce Pernod 

Shake ingredients with ice; strain 
into six-ounce old fashioned glass over 
ice cubes; garnish with orange slice, 
cherry. 
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athlete's foot with 
ONOX 


skin toughener 


One treatment with footmat costs about 1/5 cent. 


Skin specialists say the best way to pre- 
vent Athlete’s Foot is to increase the 
skin’s resistance to fungus growth*. 
That’s what Onox does. It keeps your 
feet as tough and healthy as your hands. 
Used by clubs, schools, and over 70% 
of the largest U. S. companies for the 
treatment and prevention of Athlete’s 
Foot. 


*American Pub. Health Assoc., Oct. 15, 1954 


@ TRY ONOX 60 DAYS AT OUR RISK 


If not satisfied, you owe us nothing. 
Full details on request. 


@ FREE FOLDER 


Write for “Facts on Athlete’s Foot” 
including medical opinions. 


[Of 0 > ae Out OF 
Dept. D, 121 Second St., San Francisco 5, Calif. 
Warehouses: Murray Hill, N. J. e Cleveland 
New Orleans e« Newark, Calif. 


K. A. Brod assumed duties December 
1, 1960, as general manager of Edge- 
wood Country Club, River Vale, N. J. 

Mr. Brod formerly was connected 
with Fenway Golf Club, White Plains, 
N. J., and before that was with Rich- 
mond County Country Club, Staten 
Island, for many years. He also has 
been manager of the Hotel Brevoort, 
New York City, and other hotels. 

Edgewood is a new club, founded in 
the winter of 1959. The new clubhouse, 
highlighted by expanses of glass and 
California redwood, is being completed 
at this time. Facilities will include a 
27-hole golf course, a swimming pool, 
tennis courts and a dining room ac- 
commodating 600. 


kkk 


Charles R. Oremus, Grand View Bay 
Golf Club, Angola, N. Y., has announced 
his retirement after 35 years in the 
club field. 

Mr. Oremus, who is a charter mem- 
ber of CMAA, is retiring to Lehigh 
Acres, Fla. 


kK 


The Toledo (Ohio) Club in January 
began publication of The Toledo Club 
News, a new magazine to be put out 
periodically by the club. 

The first issue of the 72-page publi- 
cation contains a message from Man- 
ager Willis Garwood, news on the vari- 
ous activities of the club—bowling, ski- 
ing, bridge, swimming and squash—a 
two-month calendar of events, a resume 
of activities at the Toledo Museum of 
Art, recipes, book reviews, and informa- 
tion on catering, entertainment and so- 
cial affairs of the club. On the cover of 
the handsome magazine is a photograph 
of the “Portrait of Princesse de Rohan,” 
an oil painting by Jean-Marc-Nattier, 
on exhibit in the Toledo Museum. 


David M. Gordon 


David M. Gordon, formerly m« iager 
of Meadowbrook Country Clu!:, St. 
Louis, has been appointed executive 
manager of Pine Brook Country Club, 
Boston. He assumed his duties January 
Td. 

Mr. Gordon, who went to Meadow- 
brook in 1959 to help in organizing 
and building the swank new $1,600,000 
clubhouse, managed Meadowbrook 
Country Club, Tulsa, for two and a 
half years, before going to the St. 
Louis Meadowbrook. 

Other clubs with which Mr. Gordon 
has been associated include the Monte- 
fiore Club, Buffalo; Covenant Club, 
Duluth, Minn.; and Camp McCoy (Wis.) 
Officers Club. 

Mr. Gordon is a graduate of the 
hotel school at Michigan State Univer- 
sity and is married. In 1958 and 1959 
he won awards in’ the CMAA publicity 
exhibit contests. 


xk * 


L. J. O’Neill, formerly manager of 
Edgewood Valley Country Club, La 
Grange, Ill., recently became manager 
of Ridgemoor Country Club, Chicago. 


At left, standing behind the special Thanksgiving buffet given at Bradenton (Fla.) Country 
Club, is "Doc" Perkins, manager; with him is Fred Barber, chef of the club. Over 300 nem- 
bers turned’ out for the buffet which featured lamb, turkey, duck, Cornish hens, prim: rib, 
Lobster Newburgh and chicken. Serving was from noon to 3 p.m. According to Manager Prkins 
the club is becoming more and more devoted to family activities. Over 200 members were 
added last year bringing the club membership up to 550. 
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SAY SEAGRAMS AND BE SURE 


SEAGRAM-DISTILLERS COMPANY, N.Y.C. BLENDED WHISKEY. 86 PROOF. 65% GRAIN NEUTRAL SPIRITS. 
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Alexander “Alex” Chappen, formerly 
manager of the Davenport (Ia.) Coun- 
try Club, was named manager of the 
Nakoma Golf Club, Madison, Wis., Jan- 
uary 1. 

Mr. Chappen was assistant manager 
of the Davenport club for five years 
before becoming manager in 1959. He 
succeeds C. M. Shugart at Nakoma, 
who has retired with his wife to their 
home in LaValle, Wis., after four years 
at the club. 


xk 


Don M. Huber has been named man- 
ager of Greeley (Colo.) Country Club, 


succeeding Ralph Knox, who resigned 
to become manager of Meadow Hills 
Country Club, Denver. 

Mr. Huber formerly was assistant 
manager of the Fort Douglas Club- 
Hidden Valley Country Club, Salt Lake 
City, where Sam Dunham is manager. 
Mr. Huber is a member of CMAA. 


Ernie Wood recently was named 
manager of the Tam O’Shanter Coun- 
try Club, Chicago, to work with J. M. 
Akai, general manager of the club. 
George S. May is owner of the club and 
of May Company, with which Mr. 
Wood has been associated for 11 years. 
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. from inser- 
for restoring a 


standard 2% lb. package of loose packed 


3 compartment 
STEAM-CHEF — 
gas, electric or direct- 
ly-connected to your 


steam supply. Peas. 


Asparagus (jumbo) . 
Brussels Sprouts. . . 5 


frozen vegetables. 


Cut Corn (kernel) . 


minutes 
minutes 
minutes 
minutes 


3 
ee ie 
5 


Green Beans (regular) . 5144 minutes 


Broccoli (spears) 


. 5% minutes 


Lima Beans (regular) . 54% minutes 


This is just one of many uses for the 
hardest worker in the kitchen, your 


Steamcraft is for 
smaller require- 
ments, or for supple- 
menting a STEAM- 


Steamcraft or STEAM-CHEF. You 
can steam cook most foods faster, 
easier, better and at less cost with a 


Cleveland Steamer. 


Send . 


.. now... for complete infor- 


mation and free booklet “For Better 


Steaming.” 


THE CLEVELAND RANGE CO. 


“HEADQUARTERS FOR STEAM-COOKERS” 


Steam-Chef Super Generator 
Cabinet Steam-Kettle Combi- 
nations are available in all 
types and sizes. 


971 EAST 63 STREET @ CLEVELAND 3, OHIO 





Richard Kirwan, left, general manager >f the 
Downtown Athletic Club, New York City, was 
host for the presentation ceremonies held 
December 8, 1960, at the club aw:rding 
Joseph M. Bellino, center, U. S. Naval Acade. 
my halfback, the Heisman Memorial ‘rophy 
as the outstanding college football player in 
the U. S. for 1960. At right is Wayne Hardin, 
head coach of the Naval Academy. “vents 
held at the club before the presentation in. 
cluded a reception for high school fcotball 
stars on the roof garden, cocktails and cinner. 
Ed Sullivan was among the guest speakers for 


the occasion. 
kk 


The Wall Street Club, New York 
City, a financial district luncheon club, 
is planning new quarters in the Chase 
Manhattan Building, with the moving 
date from its old quarters at 40 Wall 
Street set for May 1, 1962. 

The club, founded in 1930, has 435 
members. The new club quarters will 
include a main dining room, women’s 
dining room, bar and grill and 14 pri- 
vate dining rooms. 


kkk 


Joseph D. Spell became manager of 
the Walla Walla (Wash.) Country Club 
the first part of November, 1960. 

Mr. Spell formerly was with Holiday 
House restaurant, Yakima, Wash., for 
six months, and before that with How- 
ard Johnson Inc., for two and one-half 
years. 


Pell BEM RT bapa site 


FASHION SHOW 


# 26 


Selecting their glasses for the wine tasting - 


held recently at the Shadow Mountain Club, 
Palm Desert, Calif., were Mrs. John Moon, 
chairman of the event; Richard H. Buc., the 
club's general manager, and A. J. Gallogher, 
president of the North Coast Prestige Wine 
Society. Approximately 500 members were 
present for the special tasting of Cali‘ornia 
wines. Wines from the vineyards of Almaden, 
Beaulieu, Concannon, Paul Masson and W zibel 
were included. A banquet and fashion show 
were held afterward. 
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William H. Westphal, manager of club and 
hote! sales for National Distillers and Chemi- 
cal Corp., was presented with an_initial-in- 
scribed Tiffany wristwatch at a dinner held 
recertly at the Savoy Hilton Hotel, New York 
City, in honor of employes who had given 25 
year: of service to the company. At right is 
Roy *. Coppedge, Jr., president of the corpo- 
ratio’, making the presentation. B. C. Ohlandt, 
exec tive vice president of the firm, left, adds 
his congratulations. Mr. Westphal was one of 


141 cmployes honored at the dinner. 


xk 


Frank Robert Hedges has become a 
new assistant manager at Multnomah 
Athictic Club, Portland, Ore., replacing 
Heri) O’Roke, who left the club to be- 
come Oregon representative for Four 
Roses Distillers Co. 

As second assistant to Manager Verne 
Perry, Mr. Hedges will be in charge of 
bar operation and will have other man- 
agerial assignments. Robert C. Johan- 


nesen is first assistant manager and di- 
rector of athletics at the club. 


xk 


Charles W. Keck has been named 
assistant manager of the Philadelphia 
Country Club, Gladwyne, to work with 


Manager Donald R. Beever. Mr. Keck | 


formerly was associated with the River- 
ton (N.J.) Country Club and the Hunt- 
ingdon Valley Country Club, Abington, 
Pa. 


Distilled Spirits Increase 

A year of steady but unspectacular 
growth has been forecast for 1961 by 
George Garvin Brown, president of 
Brown-Forman Distillers Corp., Louis- 
ville, with a prediction of $510 billion 
in Gross National Product. If this pre- 
diction holds, it will top by $10 billion 
the record set in 1960. 

In the distilled spirits industry final 
consumption figures for 1960 show a 
record of close to 233, 000,000 gallons, 
topping for the first time the 1946 
post-war record. Mr. Brown emphasized 
that sales statistics indicate that the 
consumer has become more and more 
quality conscious in his purchasing. 
Higher-priced Scotch and Canadian 
whiskies have continued an upward 
trend. 


coul-spring 
comfort...plus 
folding chair 
convenience 


No other folding chair offers this luxury—the 
convenience of portable, fold-away styling, 
plus the comfort of a padded back and a 
padded seat cushioned with 16 coil springs. 
As seating for religious services, these chairs 
offer individual comfort. They may be adapted 
to any need. Folded, they stack and store in a 
minimum of space. Available with or without 
armrests, in one-, two- or three-chair units. 
Write for free catalog. 


a, De 


jREVWOOD- 
WAKEFIELD 


HW 


HEYWOOD « WAKEFIELD, MENOM'NEE, MICH. 








everything for your POOL 
is available from 


THERE'S NO NEED TO SHOP! 
CCSEAWN] TD RSGL 


SUPPLY COMPANY 


a Since 1883 . . 














prices and types... 
your pool. 


24 DIFFERENT 
VACUUM CLEANERS 


20 DIFFERENT °¢ 
DIVING BOARDS 
to fit your needs 

From $55 to $225, whatever your requirements, whatever your 

budget . . . there's an Ocean Pool Diving Board for you! 

Also 14 models of diving board stands. A complete range of 

one of them is sure to be just right for 


problem . 


delivery . . 


. . for Ocean Pool Supply Co. custom- 
ers. Be it as small as an ear plug—or as large as 
e a 3-Meter Diving stand .. . 
available from Ocean Pool! 
For unexcelled service, realistic pricing, on-time 
. and the convenience of ONE Order, 
ONE Shipment, and ONE Invoice, send for the 
Ocean Pool Catalog Today! 


One transaction will show why 
Pool is the world’s largest pool supply house.” 


INC. 


. purchasing has ceased to be a 


if it’s for a pool, it’s 


“Ocean 





keep pool sparkling clean 


A wide, wide choice . electric, 
gasoline or off your own filter system. 
No matter the size of your pool, you'll 
find exactly the vacuum you need. 


Chemicals * Pool Paint « Filtering Systems « Pool Fittings and 
Accessories « Race Lanes ¢ Irentification Tags * Locker Room 
Equipment « Pool Supplies * Matting « Caps « Ear and Nose 
Protectors «¢ Footwear - Suits °« Water Safety and 
Sports Equipment « Frogman Equipment 


SEND FOR FREE CATALOG 


OCEAN POOL Supply Co. Ine, 155 W. 23 St. N.Y. 11, N.Y. 
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When there 
are no chop- 
sticks, nothing 
oie comelte 
place of silver- 
plate by 
Oliarermce 
make succu- 
apie coleecnetiee 
more savory. 
Celestial 


Being! 


Colebrook 


ONEIDA 
HOTEL PLATE 


ONEIDA ols 


SILVERSMITHS 


HOTEL 
®©Trademarks of Onei 


Colvbrook 
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AND 


RESTAURANT 


la Ltd., 


Oneida, N. Y. 


See Oneida’s complete line of fine 
silverplate and stainless at your 


equipment dealers. 





DIVISION 





Variety Is Keynote to 
Seafood Dishes for Lent 


S eafood takes the spotlight on up- 
coming club menus with the approach 


| of the Lenten season. 


And variety is the keynote for these 
seafood dishes. According to the Bureau 


| of Commercial Fisheries, approximate- 


ly 200 fish products are marketed in 


| this country today, enabling managers 
| to give their members a good choice 
| of fish entrees. 


In addition to the large number of 


| species, seafood also offers great ver- 
| satility in its methods of preparation. 
| Not only can it be baked, broiled, fried 
| and poached, but also made in soups, 


stews, casseroles end salads. To add 


| even greater variety, fish can be com- 
| bined with other Lenten foods, such as 
| eggs and different cheeses, to provide 
| a wide assortment of appetizing meat- 
| less dishes. Here are several restaurant- 
| tested suggestions for serving seafood 


—by itself, or combined with these 


| other foods. 


Broiled Whitefish Fillet 


Dust fillet lightly with flour then baste 
liberally with melted butter or oil. Place in 
a preheated broiler 2 inches from the flame. 
Raste once while cooking. Broil 6 to 8 
minutes. Serve immediately. 


Low Calorie Salad Plate 


Crisp lettuce leaves 
large cooked shrimp 
King Crab meat 
spears asparagus 
tomato wedges 

scoop cottage cheese 
carrot curl 

Parsley 


On crisp lettuce leaves, arrange the re- 


Low Calorie Salad Plate 


maining salad ingredients. Add a small con- 
tainer of dressing to serve. 


Cheese Rarebit Sauce 


cups butter 
2 cups sifted all-purpose flour 
teaspoons salt 
teaspoons English. nrustard 
4, teaspoon paprika 
Few drops Tobasco 
gallon hot milk 
gallons (6 pounds) grated 
cheese 
eggs, beaten 


Melt butter and stir in flour and seasonings. 
Add to the hot milk and cook until thick- 
ened, stirring constantly. Blend in cheese 
and remove from heat. Add eggs and reheat 
over low heat, stirring constantly. 


Shrimp Rarebit 


Pour 14 cup of cheese rarebit sauce int) an 
ovenproof casserole. Split 8 cooked shrimp 
and place, tail end up, in a circle around 
casserole. Place in a hot oven until sh» mp 
are heated through. Garnish with 1 slic: of 
hard-cooked egg and a sprig of par-ley. 
Serve immediately with toast triangles. 


Shrimp Rarebit 
lament 
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FIBERGLAS 
by TROY! 


You are looking at the most inge- 
nious chair ever designed. It’s 
made of muted Jade, translucent 
Fiberglas, an amazing material of 
great strength, durability and 
lightness. Perfect for use outdoors 
because it’s impervious to weather 
inclemencies, climatic changes, 
and other corrosive influences, the 
Fiberglas chair by Troy is avail- 
able as well in an armless version. 
They’re stackable, good to look at, 
and agreeably priced. Give your 
club that fresh up-to-the-minute 
look by using them indoors, too! 
See the spectacular Fiberglas 
chairs and matching tables at 
Troy showrooms now, or WRITE 
FOR FURTHER INFORMATION! 





CASUAL, RBSUMMER AND CONTRACT 
FURNITURE *« GARDEN UMBRELLAS 


SUNSHADE COMPANY 


a subsidiary of the Hobart Mfg. Co. TROY, OHIO 


# 


Designed ‘by Herbert Saiger, A.1.D. \ 


CHICAGO........ American Furniture Mart 
DALLAS Trade Mart 

One Park Avenue 
HIGH POINT..Furniture Displays Bldg. 
MIAMI 9100 Seventh Avenue, NW 


ALUMINUM! 


THE COMPASS GROUP 


points up the features you need 
in furnishing outdoor areas: gay 
colors, sturdiness and portability. 

The all-welded aluminum 





04 frames can be ordered in white, 


turquoise, yellow, pink and 
beige; the heavy-duty vinyl 


\ strapping comes in colors, too, as 


do the matching tables. You 
can rely on COMPASS! 
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Officers: 


President 
KENNETH MEISNEST, Washington Athletic 
Club, Seattle. 
Vice President 
JOHN T. BRENNAN, Birmingham Country 
Club, Birmingham, Mich. 
Secretary-Treasurer 
JOHN BENNETT, Commercial Club, San 
Francisco. 
Executive Secretary 


EDWARD LYON, 1028 Connecticut Ave., 
N. W., Washington 6, D. C. 


Directors 


RICHARD E. DALEY, Army Navy Country 
Club, Arlington, Va. 


ROBERT DORION, Scioto Country Club, Co- 
lumbus, Ohio. 


CHARLES E. ERRINGTON, The Beach Club, 
Santa Monica, Calif. 


ROBERT GUYNN, Decatur Club, Decatur, Ill. 


FREDERIC H. HOLLISTER, Scarsdale Golf 
Club, Hartsdale, N. Y. 


DANIEL M. LAYMAN, Union League of Phil- 
adelphia. 


JOHN OUTLAND, Dallas Country Club. 


CHARLES J. VIVIANO, Shannopin Country 
Club, Pittsburgh. 


ROBERT E. YOXALL, Country Club of Coral 
Gables, Fla. 


Regional Directors 


Jorgen Andersen, Pioneer Club, Lake Charles, 
La. 


Fred C. Andrews, Minneapolis A.C. 


Lynn Bauter, Beaver Valley C.C., Beaver Falls, 
a. 


Robert M. Bernnard, Spokane C.C., Wash. 
R. Ruel Dorrough, Big Spring C. C., Texas 


Edwin T. Driscoll, Mission Hills C.C., Kansas 
City, Mo. 


Ernest L. Flaim, U.C. of Chicago. 
Laurice T. Hall, Pinehurst C.C., Denver. 


Robert D. Halpin, Hamilton Club, Paterson, 
N. J. 


William J. Hodges, Paradise Valley C.C., 
Scottsdale, Ariz. 


Henry L. Huber, Westwood C.C., Williams- 
ville, Zz. 


Fred A. Irvin, Peninsula G. & C.C., San Ma- 
teo, Calif. 


Lynn W. Markham, Petroleum Club, Okla- 
homa City. 


Edwin G. McKellar, Oahu C.C., Honolulu, 
Hawaii. 

Roy Niel, Princess Anne C.C., Virginia Beach, 
Va. 


Frank B. O’Connell, San Diego Club. 


Col. Frank N. Ovens, Royal Canadian Y. C., 
Toronto, Ontario, Canada. 


A. Kenneth Painton, Union Club, Boston. 

Hans W. Rawe, Columbus A.C., Ohio. 

James E. Rushin, Montgomery C.C., Ala. 

H. B. Sarver, Cherokee T. & C.C., Atlanta. 
Thomas J. Spillane, Missouri A.C., St. Louis. 
W. L. Stewart, Alta Club, Salt Lake City. 


Frank J. Thomas, Saucon Valley C.C., Bethle- 
hem, Pa. 


L. William Wagner, Red Run G.C., Royal Oak, 
Mich. 
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Metropolitan 


Reported by John A. McCabe, 
Secretary 


The chapter’s annual Christmas party 
was held December 19, 1960, at North 
Hills, Golf Club, Douglaston, N. Y., 
with Eric G. Koch as host-manager. 

It was reported that Kurt A. Brod 
had left Fenway Golf Club, White 
Plains, N. Y., to manage Edgewood 
Country Club, Riverdale, N. J.; Charlie 
Ramsey has returned to the club field 
and now is managing Port Washing- 
ton (N. Y.) Yacht Club; Wolfgang 
Bulka recently took over manage- 
ment of the Huntington (L. I.) Country 
Club; and Ralph Lohak is located at 
the North Palm Beach (Fla.) Country 
Club. 

Johnnie and Willie Reich sent a 
telegram to the chapter with best wishes 
for the Christmas party. 

Our thanks to Manager Koch for the 
delicious dinner served at the meeting, 
the entertainment and dancing enjoyed 
by everyone. “Santa Claus” Weber's 
distribution of gifts to the “orphan- 
managers” and wives was a spirited 
event in the evening. 


New Jersey 


Reported by M. H. Holtz, Secretary 


Phillip H. Gunther, Essex County 
Country Club, West Orange, was 





February, 1961 No. ll 


elected president of the chapter «t the 
November 21, 1960, meeting h ld at 
the Hamilton Club, Paterson. 

Other officers remain: Robe:t D, 
Halpin, the host club, vice pres dent, 
Marshall H. Holtz, Jr., Plainfield “oun. 
try Club, secretary-treasurer; and _lirec- 
tors, Herbert J. Moran, Canoe ‘rook 
Country Club, Summit, and Fre: ‘erick 
C. Henn, Rockaway River Country 
Club, Denville. H. Eric Stamer, Twin 
Brooks Country Club, Watchung. and 
Arthur Thomas, Montclair Golf lub, 
were elected to the board of directors 
for three years. 


Evergreen 


Reported by J. F. McCarthy, 
Secretary 


A meeting was held November 22, 
1960, at the Arctic Club, with Manager 
Walter Watts as host for the evening. 

Kenneth E. Meisnest, president of 
CMAA and manager of the Washington 
Athletic Club, Seattle, reported on his 
recent trip around the country attend- 
ing various meetings. He discussed the 
Internal Revenue Service ruling affect- 
ing the tax exemption of clubs. Several 
managers reported that the Internal 
Revenue Service has been around to 
check their club records. Mr. Meisnes 
also announced that the by-laws com- 
mittee and the national officers had 
voted 11 to one against accepting the 
chapter’s proposal to eliminate the re- 
quirement that an assistant manager be 
required to join the national in order 
to affiliate locally. 

Floyd Buchanan reported on the con- 
vention of the Washington State Feder- 
ation of Clubs held November 19-21, 
1960, in Spokane which had a success- 
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OPEN ENROLLMENT C.M.A.A. MEMBERS 





_— LOW COST GROUP INSURANCE 
YOU SAVE AS MUCH AS 50% 
For Program #1—Sickness-Accident. Tax Free Income. 
Mat to $400.00 Per Month Plus Hosp‘tal 
Members ——— 


Program #2—Pays Accidental Death—$25,000.00 up to 


Request Your Portfolio Today (No Obligation) 


° 


$100,000.00. 





CMAA Group Insurance 
Administrator 


Joseph K. Dennis Co., Inc. 
175 West Jackson Bivd. 
Chicago 4, Illinois 





Name 





Address = 





City State 





Date of Birth ..... aca 
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TERRALAST 


RESTIGE VINYL FLOORING 


TAN TARE IT! 


“his so-called “hard surface” cover- 
ng enjoys one noticable advantage 
ver real terrazzo or concrete; it’s 
not “hard” at all! TERRALAST is 
comfortably resilient; it “gives” 
with pressure. Extremely tough and 
long-wearing, TERRALAST resists 
indentation, boasts exceptional 
“comeback” qualities. The pleasing 
random-chip pattern requires less 
frequent mopping. Every tile is 
Micro-squared for “seamless” in- 
stallation; dirt just can’t collect in 
the joints. One of the 23 color com- 
binations is sure to meet your speci- 
fications exactly. 


=~ 


WRITE FOR FREE SAMPLES 
& ILLUSTRATED LITERATURE 


VINYL PLASTICS 'S‘ 


1825 ERIE AVENUE, e DEPT.CM-21, 
C——) SHEBOYGAN, WISC.c——— 














actual size of pattern 
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ful turnout comparable to the previous 
year’s convention. 

The annual Christmas party was held 
December 13, 1960, at the Rainier 
Club, Seattle, with Charles W. Jones as 
host-manager. Cocktails preceded an 
excellent dinner. 

Burleigh F. Hillman, Tacoma Club, 
and Edward R. Kellogg, Elks Club, 
Wenatchee, were voted into member- 
ship. The Christmas program included 
community singing and piano music. 
Max Kamp did a fine job as Santa 
Claus. 


Piedmont 


Reported in the December 
Piedmonter 


Several members of the chapter with 
their wives motored to Richmond, Va., 
for the regional meeting held November 
21, 1960. Over 70 persons attended the 
gathering including Kenneth E. Meis- 
nest, CMAA president and manager of 
the Washington Athletic Club, Seattle. 

A sidelight of the meeting was an 
elaborate ceremony installing the honor- 
ary degree, “Colonel of the Virginia Air 
Force” upon Mr. Meisnest. 


St. Louis District 
Reported by Einer Carlsen, 


Secretary -treasurer 


Ray G. McGrath, manager of the 


Jack Kane, left center, congratulates Ray 
McGrath, new St. Louis District president, as 
Einer Carlsen, left, secretary-treasurer, and 
Ray Kayser, right, vice president, look on. 


University Club of St. Louis, was 
elected president of the chapter at a 
meeting held at Sunset Country Club, 
December 14, 1960. He succeeds John 
A. Kane of Sunset, who was host for 
the meeting. 

Other officers who will serve with 
Mr. McGrath are Ray Kayser, manager 
of Glen Echo Country Club, vice presi- 
dent, and Ejiner Carlsen, Greenbrier 
Hills Country Club, secretary-treasurer. 

Mr. Kane was appointed delegate to 
the CMAA Denver conference, with Mr. 
McGrath as alternate. The rest of the 
business meeting was devoted to a short 
discussion of letters received from other 
chapter officers and club taxes. 

A social hour with hors d’oeuvres and 
an excellent dinner followed. 


Trends in Pools 

Club pools recently have established 
a trend toward accents in design, ac. 
cording to Kenneth Brown of Midwest 
Pool and Court Co. 

The desire for increased intere:t and 
revenue from swimming facilities has 
spurred renovation and enlargem«nt of 
many club pools. There also has been 
an increase in the number of w ding 
pools and poolside snack bars. 

Among the club pools built by Mid- 
west Pool and Court Co. are thcse at 
Bellerive Country Club and the plush 
new Meadowbrook Country Clu’, St, 
Louis County, Mo.; Oakcrest C intry 
Club and Illini Country Club, § 
field, Ill.; Jackson Country Club, 
bondale, Ill.; Pike County Country 
Louisiana, Mo.; Egyptian Country © 
Cairo, Ill.; Sunset Hills Country © 
Edwardsville, Ill.; Quincy (Ill.) Coun- 
try Club and the Officers Club, Scott 
Air Force Base, Ill. 

Now under construction in St. Louis 
County is a spectacular in swim clubs, 
The new Claymont Swim Club will 
have complete pool facilities, restau- 
rant, cocktail lounge, specialty shops, 
conference and club-group rooms, juv- 
enile rooms, dancing area and picnic 
grounds. 





THONET INDUSTRIES INC. 
One Park Ave., New York16, N.Y. 


SHOWROOMS: New York, 
Chicago, Detroit, Los Angeles, 
San Francisco, Dallas, Miaml, 
Atlanta, Statesville, N. C., 


Paris, France. 


THONET 


SINCE 1830 MAKERS OF FURNITURE FOR PUBLIC US= 


48 Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1961 


Pool 


Dur 
vited | 
with 1 


tum 
a la 
and 
uncl 
r 
a bi 
rack 
and 
T 
tenc 
give 
mis 
ed 
an ¢ 
\ 
wel 
of : 
sis 
mel 
the 
his 





shed 
ae. 
West 


and 
has 
it of 
een 
ding 


Mid- 
e at 
lush 

St. 
ntry 
‘ing- 
Car- 
lub, 
lub, 
lub, 
yun- 
cott 


ouis 
ubs, 
will 
tau- 
Ops, 
juv- 
onic 


Pool Is Focal Point 


(Continued from page 23) 


During the evening guests are in- 
vited and persuaded to do the “hula” 
with the lovely dancing girls. This is 
a lot of fun for everyone, especially 
when the men roll up their pants legs 
and borrow a grass skirt to “hula” in. 

We serve a large selection of rum 
drinks to tickle the palate. 

A photographer is on hand to take 
pictures for keepsakes and remem- 
braces of a wonderful evening. 

T. increase business and stimulate in- 
tere ‘t in our pool activities we hold two 
teei ge splash parties each summer. 
Hai burgers and hot dogs are cooked 
on our open pits near the pool, and 
served with relishes, potato chips and 
coo! drinks. Rock and roll music is 
pla) ed over the F-M system, so there is 
dan: ing on the deck after a swim. The 
parc nts bring the children and stay for 
dinner. They can watch the fun, swim- 
minz and dancing from the lounge. 

\ve have a girl lifeguard who 
teaches the boys and girls water ballet. 
A show is staged every year, with 
children ranging in ages from 5 to 16. 
Skits, songs and comedy numbers are 
done in the water with colorful cos- 
tumes and lighting. This event brings 
a large attendance of admiring parents 
and doting grandparents, aunts and 
uncles. 

The fourth of July holiday is always 
a big affair, with swimming races, hay- 
rack ride through our spacious grounds, 
and a big fireworks display. 

The Labor Day weekend is well at- 
tended, too. The water ballet show is 
given again for those who might have 
missed the original, trophies are award- 
ed the best swimmers and divers, and 
an elaborate buffet is served. 

We try to keep the social calendar 
well filled with different and fun types 
of affairs. We also put a lot of empha- 
sis on decorating the club to put the 
member in the mood of the theme of 
the evening the moment he steps from 
his car. @ @ 


Pool Brings Business 
(Continued from page 21) 


band is designated for a guest and an- 
other color for members. Thus we can 
tell who has or has not registered and 
who is a guest or a member. The colors 
are changed and established each day 
to maintain an effective system. The 
bands are collected at the gate as the 
swimmers leave. 

All in all, while the pool does create 
additional problems and_responsibili- 
ties, I feel very strongly that the pool 
has contributed a great deal towards 
the high interest we have in the club 
tday, = @ 
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BEEFEATE 


BEEFEATE 


the imported 
English Gin that 
outsells all 
others combined 


Beefeater—symbol of 
integrity in British tradition 
and in the finest English Gin 
... unequalled since 1820 





BURROUGHS 


BEEFEATER GIN 


Imported by KOBRAND CORPORATION, New York 1, N.Y. 94 Proof, Distilled from Grain 
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Store and serve hot food 


anywhere 


with mobile 


Thermatainer 


The Type HB-3 Thermotainer is a complete 
serving line on wheels. It provides 3 steam 
table wells for standard 12" x 20" pans. It 
is equipped with a plate storage shelf and 
2 big Thermotainer compartments—for six 
12" x 20" x 2" pans of various prepared 


hot foods. 


Thermotainer's many exclusive, proven fea- 
tures are your guarantee that food will be 
kept hot and delicious until the moment of 


serving. 


Only Thermotainer gives you compartment 
design, channeled heat for uniform compart- 
ment temperature and humidity, NSF and 
UL approved construction, shelf-type doors 
and thermostat control, to mention only a 


few. 


Get full details and information on 3 Type 
HB units and on more than 77 other Ther- 
motainers. Write for new catalog. 






























FRANKLIN PRODUCTS CORP. 








400 W. Madison Street 





Type HB-3 easily rolls through all standard 
doors on big rubber-tired wheels. Beauti- 
fully designed so you can use it anywhere 
—buffet and banquet service, outdoor and 
pool-side—wherever hot food service is a 
problem because of location. 


City Club Statistics from Harris, 





Geographical Divisi 








Your 


City Mid- 
Figeres | Clabs | East South West 





Average Operating 
Revenue Per Member— 
All Classee—1959-60: 





1,001 








Average Daily Room Rate: 
1959-60 $ 
1958-59 $ 
Variation 


Restaurant Statistics: 
Variation in Number of 
Food Covers Served— 
1959-60 Based on 1958-59 Joi + 5% — 8% 









+14% +13% + 4% + 13% — 3% + 12% % 
Average Receipt per Food | 
Cover: 
1959-60 $ $3.02 $3.45 $2.81 $2.85 $2.66 $2.80 $2.86 $3.30 3.02 
1958-59 $ $2.97 $3.36 $2.78 $2.83 $2.60 $2.73 $2.87 $3.22 297 
Variation %o| + 1.7%) + 2.7% +11% + 7% + 23% + 26% — 3% + 25% 17% 
Food Cost per Dollar of | 
Sale—After Credit for 
Employees’ Meals: 
1959-60 ¢ 39.8¢ 36.0¢ AS¢ 40.4¢ 43.4¢ .7¢ 42.1¢ 38.8¢ 3B.5¢ 
1958-59 ¢ 40.6¢ 37.5¢ 445¢ W.7¢ 43.4¢ 45.4¢ 42.7¢ 39.4¢ 39.3¢ 
Variation Jo} — 2.0%) — 4.0% 00% — 7% 0.0% —15% —14% —15% — 20% 
Beverage Cost per Dollar of 
Sale — Excludes Bottle 
Sales: 
1959-60 ¢ 34.3¢ 34.4¢ 44.0¢ 31.6¢ 32.4¢ 33.7¢ 35.7¢ 33.2¢ Ae 
1958-59 ¢ 34.5¢ 34.4¢ 43.8¢ 32.1¢ 32.3¢ 33.4¢ 36.2¢ 33.4¢ Me 
Variation Jo| — 6% 00% + 5% —16% + 3% + 9% —14% — 6% — 3% 
*Food and Beverage Payroll : 
Cost per Dollar of Food and 
Beverage Sales: 
1959-60 ¢ 39.5¢ 43.5¢ 30.3¢ 38.7¢ 41.8¢ 42.2¢ 36.5¢ 42.0¢ 39.1¢ 
1958-59 ¢] 392¢] 42.6¢ 30.5¢ 39.0¢ 41.0¢ 43.3¢ 35.1¢ 41.7¢ 39.1¢ 
Variation Jo| + 8%) + 21% — 7% — 8% + 20% — 25% +40% + 7% 0.0% 
*Total Club Payroll Cost 
er Dollar of Total 
Operating Revenue: 
1959-60 ¢ 56.4¢ 60.4¢ 49.0¢ 55.8¢ 55.4¢ 57.8¢ 52.8¢ 57.7¢ 57.0¢ 
1958-59 ¢ 56.2¢ 59.6¢ 49.0¢ 56.3¢ 54.8¢ 59.3¢ 51.9¢ 57.5¢ 56.6¢ 
Variation Jo} + 4%) + 1.3% 00% — 9% + 11% — 25% +17% + 3% + 1% 


*Cash Payroll—Does not 
include related costs 


























Employees’ Meals 


Payroll Taxes and Other 
Employee Benefits 










































5.4 7.6 42 40 4.0 46 4.1 5.2 
Total Club Payroll and 
Related Costs %o| 648% | 715% 57.3% 62.1% 61.7% 65.4% 598% 66.3% 6 
Sold only through au- 
r . Variations—1959-60 
thorized Thermotainer Based on 1958-59: 
dealers. Salaries and Wages: 
Food and Beverages %\4+ 28% | + 3.4% + 2.7% + 2.2% +24% | + 14% +41% +34% +: 
All Other +25 1429 +24 +16 +434 . ae eS oe 
Total Payroll + 26% | + 32% + 26% + 19% + 21% + 32% +: 
Employees’ Meals +5 [— 5S +112 +14 412 —-14 +21 4+ 6 + 
Payroll Taxes and Other 
Employee Benefits + 9.6 +120 +34 +74 +104 +119 +73 +74 +410 
: Total Club Payroll and 
Chicago 6, Ill. Related Costs %o\+ 3.1% | + 3.9% + 25% + 22% +33% | +24% +25% + 34% +3 
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Your | City Mid- “Far Under 1,001 1,501 Over 
Figeres | Ciabs East South West West 1,000 1Tol,500 To2500 2,500 
1959-60 Cash 
Payroll Ratios 
| Based on Respective 
Departmental Sales: 
Food and Beverages %\| 395% 835% W3% 38.7% 418% 42.2% 365% 420% 39.1% 
Rooms 23.1 24.9 313 22.9 18.4 22.7 21.4 226 23.5 
All Other Income-Producing 
Departments 51.6 45.2 47.0 652 43.6 “A 53.4 50.3 521 
Based on Total Sales 
and Income 
(Exelading Dues): 
All Income-Producing De J 
partments %o\ 37.2% 39.2% 31.9% 37.6% 37.0% 39.0% 35.2% 38.0% 37 4% 
Clubrooms 79 9.5 5.0 68 9.1 6.7 68 9.6 78 
Administrative and General 8.0 8.6 10.4 6.3 73 10.0 8.8 79 74 
Heat, Light and Power 14 14 2 22 12 F 10 12 18 
Repairs and Mai 19 17 15 29 8 1.6 1.0 1.0 Bi. 
Total Club Cash : 
Payrolls Jo| 56.4% 4% 49.0% 55.8% 55.4% 57.8% 52.8% 57.7% 5° 0% 
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Diversification Meets Demand 


Athletic Programs 


For City Clubs 


By Carl O. Bauer, Athletic Director 


Missouri Athletic Club 
St. Louis 


E have an over-all athletic pro- 

gram at the Missouri Athletic 
Club which is diversified enough to 
meet the requirements of our many 
members’ various tastes in athletics. 

Perhaps the most important of these 
programs is handball. We had _ six 
courts up until 1940; now we have 
three. Squash racquets have taken 
over three courts. Briefly, I wish to 
make clear these points: (1) During 
the Thirties here at the club, with the 
then 3600 members (resident, nonresi- 
dent, junior, etc.), handball players 
numbered over 700. In the annual 
singles and doubles club tournaments 
we had nine classes with 225 to 300 
members playing for honors.(2) With 
us, the winning of the annual cham- 
pionship is still the prime athletic 
honor in our club. 

In recent years, the squash racquets 
game has made certain inroads upon 
this honor. Swimmers have always 
disputed this distinction accorded the 
handball champion. Of late, the club’s 
keen shuffleboard champions have 
made themselves felt in respect to 
popularity and importance. During the 
years 1936 to 1940, it was the badmin- 
ton element that was prominent and 
they thought they were the athletic 
elite of the club. 

In 1914-15, the builders of the new 





Write 


Club members travel-minded? 


here's HOW TO PLAN GROUP TOURS 


ASK Mr. FOSTER FIRST: Group travel is carefree, it’s fun, and it 
means amazing savings. Ask Mr. Foster Travel Service is at your command 
with wonderful group tours of the Caribbean, Europe, Hawaii, and 

even simple out-of-town visits. 


We handle all the details—transportation, lodgings, itineraries, extra 
services you may want, and then we pass the savings on to you. About all 
you'll have to do is pack your bags and stand ready for pleasure. Just 
Ask Mr. Foster first! Let us be your club travel agent. 


WHERE’LL IT BE? CLIP HERE AND MAIL TODAY 


ASK Mr. FOSTER vesvei service 


STANLEY EISMAN A. P. VILLAIN Tuomas C. OrR 
510 West Sixth Street 200 South Michigan Ave. 30 Rockefeller Plaza 


Los Angeles 14, Calif. Chicago 4, III. New York 20, N.Y. 
Send me further information and suggested itineraries on your Club Travel Plan. 


advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1961 








































































































MAC solved the problem of serving 
old and young by building what is 
termed the “businessman’s handball 
courts.” The sizes are 17 x 36 x 20 
feet. Another factor was the use of 
the tennis ball instead of the black 
handball. It is worthy of note that the 
use of the tennis ball was tenaciously 
adhered to by the MAC members ever 
since 1904, the year of the St. Louis 
World’s Fair. Of course, in this practice 
the MAC members had their reasons. 
Playing the tennis handball game 
calls for a certain distinct mastery. The 
game is extremely fast, the kill shots 
are genuine and quick. Most athletes 


VITRIFIED 


ONE OF THE FINEST 
for over 35 years! 





ane 


WALKER 


CHINA COMPANY 








recognize that an ace tennis handball 
player is truly in a class all by himself. 
Another factor of the game is that the 
good players will play only with a new 
ball, which makes it costly sometimes. 
The loser pays for the ball. 

Playing with the tennis ball in a 
businessman’s court, to be sure, has this 
great feature: It enables the even 
ordinary player to play three fascinating 
games in 45 minutes and physically it 
will not overtax him. The time and 
energy saving factors of this fine, inter- 
esting pastime 70 well with a busy 
businessman’s interest. 

Simply stated. handball is wonderful 
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for developing ambidexterity of hand 
and foot. As an athletic pastime, it can 
also be body punishing, even for the 
tennis handballer. 

There is, as there is with all athletic 
clubs, this question: Will the members 
use the courts? For the answer (0 this 
you must find out who and how many 
are the men who can afford and are 
privileged to use the courts . . . and 
if there are men who will appreciate 
them and will work for the honor; that 
go with winning play. 

Let me say that in the annals «f our 
country’s athletic clubs these pest 40 
years, this question has often avisen: 
Who really are the athletically-in: lined 
men and who will introduce them to 
the athletic activities a club his to 
offer? The facet has been very ‘auch 
overlooked and neglected, if no! de- 
liberately ignored. In fact, this has ex- 


cluded many young men who were | 


worthy of the honor of being introcuced 
to an athletic club. 

In order for an athletic club to stay 
alive, it must have a versatile junior 
membership system ranging from the 
ages 8 to 18 and from 18 to 31 or so. 
If not, no matter how full its member- 
ship roster, no matter how fine and 
how serviceable the facilities, it will 
not see these facilities used. 

In support of this contention, I wish 
to offer an experience of a_ recent 
decade in our club. I want you to see 
clearly how a group of virile young 
men can bring about a change in the 
most established practices of club ath- 
letics. It is to be remembered also that 
we have had a _thoroughly-promoted 
boys’ and membefs’ athletic program, 
having as its slogan, “The athletic fa- 
cilities are for the members.” We found 
ourselves slipping compared to the 
davs of the full house athletic activities. 

What caused the sudden awakening 
to this bad situation was the finding 
that the average age of the member- 
ship was 56 years. It was realized that 
even with a four-year waiting list there 
could not be any first-rate club 
athletics. The answer to all this was 
to lift the restrictions on the age group 
18 to 31 and to allow young mei: to 
join the club. 

The results were overwhelming. 
Within a year we had our spirited |»as- 
ketball tournaments going again. he 
squash racquet element manifes ‘ed 
itself so that, grudgingly, the h. nd- 
ballers had to give up three of | v\eir 


courts. In handball, a new element c. me — 


into being: the new black handba: ers 
who now share the coveted club ath: tic 
honors. Such was the case in e\ ry 
branch of our athletics, from the sw - 
mers, bathers and gymnasts to our : of 
sun-deck activities. 

In conclusion I want to say ‘at 
athletic clubs are for the versatile, in- 








dustriou 
in town 


dub, h 


hand!a 
mers. | 
all mv'a 
rising | 
and-« 
club's 


will 2! 


hand dustrious, up-and-coming young man Bowling 
to in town. As he comes up through the 


r the cub, he becomes “club broken.” He 
will rise with the fortunes of the club 
letic and vice versa; he will love his club. 
bers The athletic club will sustain him and 
» this he will sustain it. 
The point is that no matter how 
large the membership, there is always 
and room for another well-regulated young All the new improvements have 
ciate man, since there can never be enough helped build interest in this sport. And 
that hand)allers, squashers, gymnasts, swim- _ the revenue it brings in is of tremen- 
mers, bathers and what have you. By dous importance to the club. Bowling 
di all means, bring to the athletic club the is by far our best club activity and 
t 40 rising youngsters, for they are the up-_ it’s getting more popular each year. 
isen: and-c ming businessmen. The athletic 
lined club's future is thus secure and it Locker room for bowlers at Cleveland A. C. 


n to will 2'ways be a going concern. @ & le nn thas. ANY OGIO 
= — , slanted & DIVING BOARD 


1c 
rs World's Finest Official Board 
S$ eX. Rugged Aircraft Girder Construction, 
were Unequaled in Design, Durability and 
iced Performance by any board built today. 
Exclusive International Distributors 


WRITE FOR 
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morning and afternoon, a time when 

neither the ladies’ or men’s league has | AMERICAN APPROVED 
the lanes in use. Instructions are avail- | 

able for all children of members from | + 

~— ten years of age up. 
| are 


stay 

inior hg = — ‘ = aaa 
the . : 

r - ° AMERICAN 
pee ail i | PLAYGROUND DEVICE CO. 
: ANDERSON, INDIANA, U.S.A. 


will —_ “ —— ‘ WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK. PICNIC, PLAYGROUND, SWIMMING 


" POOL AND DRESSING ROOM EQUIPMENT 
wish 


cent » 


» see 
yung 





The answer is an emphatic YES 

if you take advantage of 
American Express’ Group Travel 
Plan. As the largest and most 
experienced travel service avail- 
able, American Express can pro- 
vide transportation, hotel reser- 
vations in advance of every 
stop, sight-seeing, side tours to 
special fiestas and festivals, drive- 
your-own-car service—everything 
-and low, low group-travel rates! 
All that’s left for your group is 


pleasure. And group travel is the - 


lasting variety of pleasure. Long 
after club members have returned 


perfect 
vacation 
for your 


club 
members? 


(And save them money too?) 


home, they’ll be talking about 
their trouble-free vacation (and 
their efficient club manager). Visit, 
write or call American Express, 
or send in the coupon below. 
Either way, remember: [t costs no 
more to use American Express— 
Travel Headquarters to the Nation! 


American — Travel Service 
Group Travel Unit, 65 Broadway, N. Y. 


Dear Sirs: Please send me free literature 
on group travel. 


Name 





Company 





Address - 








It’s much more fun with friends! 
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THE ADAM PATTERN OF WOVEN COTTON DAMASK IN THE MARCO P: 






Federal Tax Calendar 














































































(6) Ch 
for Clubs | 
Prepared by Horwath & Horwath (7) Pri 
February, 1961 r 
15—Withholding tax and Federal Insurance Contribu'ions ( 8) °¢ 
Act taxes: The sum of tax withheld from wages di ring 
January, 1961, and employer tax and employe tax vider 
the Federal Insurance Contributions Act for Jan ary, 1g) <C 
1961, if more than $100, payable to an authorizec de- ( 9) 
positary. Return on Form 450. 
Exempt corporations: Information return on Form 990 
‘ or 990-A due from certain exempt corporations vith 
_ accounting periods ended September 30, 1960. 
28—Information returns: Annual report, Form 1099 of 
ely LINENS payments of interest, rents, etc. due. (12) ] 
Excise taxes: Tax on membership dues, initia ion, 
SHOWN AT transfer and assessment fees, admissions, and ciher 
DESIGNS FOR DINING excise taxes for January, 1961, if more than $100, pay- 
DESIGNED BY WILLIAM PAHLMANN ASSOCIATES able to an authorized depositary. Return on Form 537. (13) ¢ 
as featured at The National Hotel Exposition March, 1961 
Inherent quality is the feature of all Hardy Craft linens—from | 15—Withholding tax and Federal Insurance Contributions ‘ 
place mats to banquet cloths. So evident is the originality of pat- Ace taxes: The sum of tax withheld from wages during 
terns and textures, so beautiful the craftsmanship, so luxurious February, 1961, and employe tax and employer tax 
the drape, it is no wonder that William Pahlmann chose Hardy | under the Federal Insurance Contributions Act for 
Craft to set the back- | February, 1961, if more than $100, payable to an | 
ground for every table- | authorized depositary. Return on Form 450. 1 
ae = yin ohh | Exempt corporations: Information return on Forms 990 (14) S 
mac and “ ah eeteas eeeee | or 990-A due from certain exempt corporations with 
Exposition. | accounting periods ended October 31, 1960. 
31—Excise taxes: Tax on membership dues, initiation, 
JAMES G. HARDY & CO. INC. +11 E. 26 ST.,N.Y.° MU 9-6680 | transfer and assessment fees, admissions, and other (15) ¢ 
ee ee excise taxes for February, 1961, if more than $100, 
payable to an authorized depositary. Return on Form 
WHEN YOU NEED LEMON JUICE i 
DO YOU HAVE 10: 
8 
(16) I 
YES | NO 
Since 1863 
Squeeze lemons and pay the = 
high cost of labor and ma- (17) 1 
terials? 
1 
Dissolve crystals that do not UNIVERSITY AND WHIST CLUB , ; 
dissolve so easily? (18) 











Wilmington, Delaware 
Wine List 


CHAMPAGNES 
French Imported 


Combine bottles "A" and "B" 
to make a gallon? 


Add a frothing ingredient to 
put attractive heads on the 































































drinks? 
Use a frothing product contain- | ( 1) Mum, Cordon PROURO SUE cece sccccacnsceckxuncevnenes seve §.50 19) 
ing Saponine, banned in Delicious, medium dry, served with dessert 
ne Sees | LO ELT ELL LEN 4.25 
Pay more than '/oc per cock- ( 2) Piper Heidseck: (NV), Extra Dry <..cccsoscsssncssevaes 7.50 0) 
tail for a lemon flavored | aeere Very dry, excellent with any food 
drink base? | Squecss— ID sexcnctinsicsevsaipheniedgatsmateianainnsitisnseunis 4.10 
If you are using FROTHY sai | Use Fee's" ( 3) Sparkling Vouvray—Extra Dry, 1955 ................ 4.90 
MIXER your answers are all | | A sparkling, dry wine of the Loire region— (99) 
champagne like, excellent with dessert 
EVEN MORE IMPORTANT: (23) 
Which frothing lemon cocktail base gives greatest satisfaction? | Domestic 
FROTHY MIXER can prove itself, only if you try a free sample. | ( 4) Great Western, Special Reserve ..............ss006 5.00 (24) 
WRITE TODAY! | Dry, good with your dessert 
| Fe MOSARG 2S ise mazese ccs GS ane deaaturseoutacies tala Oet via seaks 2.2:3 
coy | ( 5) Great Western, Sparkling Burgundy .................. 5.0) 
114 Fieto St. 1 Il sith I 1 
C73 2 vi, Da csren a8 | Pleasant, excellent with fowl or vea } 
. . : | EN heen eo” 2.55 27) 
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WHITE WINES 
French Imported—Burgundies 


Chablis, Special Selection Up-grade your table service 


Dry, perfect with white meat 
bottle only 7! : . 
PUNE, BE iciistiasnsxctsnnensescncaninteianbaipeniigins ame with this 
Dry white Burgundy Wine—very good with 


“panttrs or sea food ‘New POLAR Insulated 


Chassagne—Montrachet, 1957 ........scesseee deeseie CHOU 
Burgundy Region White Wine, dry, very 10 C 5 S 

tasty, excellent with fowl or fish up everage erver 
Chablis l-er Cru Fourchaumes, 1958 : 


Burgundy Region White Wine, dry, perfect 
with white meat 


French Imported—Bordeaux 


A FR iisiccnisibinrintionncnnsiainiivipliiitlenicsié: tee 
Very pleasant, semi-dry, white Bardeaux 
Wine—excellent with fish or fowl 
bottle 
(raves—Jouvet (N.V.) 
Pleasant dry white Bourdeaux Wine—good 
with white meat or fish 


°A wine selected by the Wine Committee of 
the University and Whist Club and imported 
directly from F. Hasenklever in Nuits-St. 
Georges, France. Exclusive with the Universi- 
ty and Whist Club of Wilmington, Delaware. 
Sauternes, Calvet, 1952 
Bordeaux Wine, medium sweet, excellent 
with desserts 


Chateau Yquem—1953 
The most celebrated white Bordeaux Wine | «* Matched Polar Insulated Beverage Servers 
of all—for great occasions, to be served | ia <% to meet every need 
with dessert | : ed in table service. 
| F as 
German Imported 


Ce ; | 
A Moselle Wine—dry, very pleasant, excellent 7 | Noa § No. 137 
with oysters and sea food | — * sa — © ex. ™ 
Liebfraumilch Glockenspiel | 
Medium dry—very tasty Rhine Wine | In the beautiful Hilton restaurant in Chi- 
% bottle ; | cago’s huge McCormick Place, service is 
Marcobrunner, .00 | being speeded, and steps are being saved, 
Excellent Rhine Wine—original estate | with this new Polar beverage server. It holds 
bottling—delicious with sea food and white | more than 10 deep cups — 54 ounces — and 
meats because it's insulated, it holds beverages for 
| hours at just the temperature you want for 
Domestic | serving. The No-Drip lip gives perfect pour- 
19) Almaden—Mountain White 19 ing control at any angle, the easy-grip handle 
Pleasant dry California White Wine—chablis with thumb-lift lid adds to its over-all efficien- 
type—good with sea food cy at the table. 
20) Boordy, White 75 | Inside and out it's all stainless steel. The 
Medium dry, very pleasant, white domestic inner container is welded to the outer shell to 
wine—good with fish or fowl | provide solid one-piece construction. There is 
,, Open—per glass. .30 | nothing inside to break loose and rattle. The 
22) Tavlor, Rhine Wine supply house men who call will be glad to 
Dry, very good with fowl give you full information. You'll find the best 


92\ ae 
23) C. B. Sauterne of them carry Polar Ware. 
Medium sweet, good with desserts 


24) Green Hungarian—Buena Vista. 1958 .............. G25 


ae 


Full-bodied and full flavored, excellent with | Polar Ware Company 


white meats 


4 y 
nase : 
- 7 
“N 2 R 
* 5100 LAKE SHORE ROAD, SHEBOYGAN, WIS. “ayn Pi 
Merchandise Mart — Chicago 54, Room 1455 aso a 


RED WINES *415 Lexington Ave. *800 S. Santa Fe Ave. 
New York 17,N. Y. Los Angeles 12, Calif. 


Offices in Other Principal Cities *Designates office and warehouse 


27) Leaujolais, Jadot, | es ee 3.00 


| 
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billy walk-ins 


Aluminum or steel sectional construction 


COMPLETE 

cooler : SYSTEM ON 14” x 46” 

— , PANEL AVAILABLE 
FOR MANY SIZES 

freezers ; ¢ Hermetically sealed 

e Ready to operate 


j 





Sanitary! Strong! Efficient! You can assemble any size cooler, 
freezer or combination in any shape from standard sections. Add 
sections to increase size as your requirements grow. Easy to dis- 
assemble for relocation. 


Bally Case and Cooler, Inc., Bally, Pa. 
Get details—Write Dept. CM-2 for FREE book. 











oe 


Aid Pci in VYour Chub 


Let Benco help take you on an exciting tour across 
the Seine, along the Champs, to Montmarte, and all 
the wonders of Paris. 


Send today for our Taylor-made complete 
Paris Party Kit. You and all your members 
will be glad you did! 


Hais and favors for 100 people 
and decorations for the party 
COMPLETE for $50.00 


Pm: 
Ae 
3 BENCO Party Favors 


242 W. 41st Street, N.Y., N.Y. 








Very pleasant red wine, excellent with bee; 


and lamb 
% bottle 


(28) *Beaune, 1953 


Medium dry Burgundy Wine—excellent year 
perfect with all meals 


°A wine selected by the Wine Committee of 
the University and Whist Club and imported 
directly from F. Haskenklever in Nuits-St. 
Georges, France. Exclusive with the Universi- 
ty and Whist Club of Wilmington, Delaware. 


*Nuits—St. Georges Vaucrains, 1955 
A very good Burgundy Wine—pleasant bou- 
quet—very satisfying—excellent with beef 
*Chambolle-Musigny-Charmes, 1955 
Very fine and rare Burgundy Wine—mediun: 
dry—very tasty—perfect with beef and gam: 
*Grands Echezeaux, 1955 
Superior, delicate Burgundy Wine—full 
bodied, delicious with beef and game 
*Corton Clos du Roi Domaine L. J. Bruck, 


Beautiful Burgundy Wine—deep bouquet— 
produced by the “F. Haskenklever” owne 
himself—perfect with good red meat 

*Bonnes—Mares, 1949 

One of the best Burgundy Wines—top year, 

beautiful bouquet, delicious with red bee} 
*Romanee Saint Vivant, 1955 

Great Burgundy Wine—one of our two best— 
a wine for real connoisseur, wonderful with 
a rare Filet Mignon 

*Musigny, Domaine Comte de Vogue, 1955 .... 

Another of our two great Burgundy Wines— 
deep bouquet—should be drunk with great 
respect—wonderful with a juicy red steak 


French Imported—Bordeaux 


St. Julien—Jouvet (N.V.) 
Pleasant red Bordeaux Wine—good with any 
meat 
Prince Noir 
A fine robust red Bordeaux Wine, suitable 
with roasts or cheese 
% bottle 
St. Emilion, Calvet, 1952 
A Bordeaux Region Wine, light, very pleasant 
bottle 





ABERDEEN 


EMPLOYMENT AGENCY 


80 Warren St., N. Y. C., N. Y. (S. Rosenberg, |':.) 


Beekman 3-2110 


Chefs - 2nd Cooks - Butchers - Bakers - Broilers 
Breakfast Cooks - Pantry Saladman - Kitchenporters 
Busbo - Waiters - Bartenders - Locker Room Help 
Chauffeurs - Handymen - Maintenance Men - Couples 
Watchmen - TEMPORARY and FEMALE Help. 


ASK FOR SAM (Selecting Help for Employers for over 30 yrs.’ 


ASK FOR MISS SUE (Female Dept.) 
"NO-CHARGE-TO-THE-EMPLOYER" 


Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1961 





Se a se oa 

Sass 

a 
es ~_— 


ee 
fo i - Oe ~ ae) 
I PP a aac 































































One of the greatest Medoc wines—splendid |  @TUBORG BREWERIES, LTD., COPENHAGEN, DENMARK, U.S. REPRESENTATIVES: DANISCO, INC..N. Y. 4, N.Y. 
with roast or cheese | 
1.75 
3.00 





French Imported—Rhone Valley ———— 


(40) Chateauneuf-du-Pape, 1952. ....ssssseserereseseeess 3.50 
An excellent Cote-du-Rhone red wine, heavy 
bouquet, very good year, best with all meats 





















Domestic ; 
(41) Boordy, Red .........cscssscssssceressersssssssesecsesesesssereees 1.75 
Very good domestic red wine, suitable with 
3.95 all meat courses | 
YPeM— Per BlASS ........ccccescsnsessossresorsreseecseccnceasnes 30 | 
(42) Almaden—Cabernet  .........csccscsscsssesccsssoressessscesees 200 | 
3.50 & Very good California red wine—excellent with | 
any meat | 
3.50) (43) Zinfandel—Buena Vista .........ccccsscsssscsessessseeres 2e20 | 
Very fine Zinfandel—suitable with all meats 
(44) Cabernet Sauvignon—Buena Vista ............... 2.50 
Good Red Wine of the Bordeaux type—nice 
4.00 flavor—very satisfying, best with meats 
*A wine selected by the Wine Committee of 
the University and Whist Club and imported 
* directly from F. Hasenklever in Nuits-St. 
4.50 Georges, France. Exclusive with the Universi- 
ty and Whist Club of Wilmington, Delaware. 
6.00 . 
ROSE (PINK) WINES 
| French Imported 
(45) Rose d’Anjow “La Poucelle” .........:cccscccccscscesece 2000 
6.00 Excellent French Pink Wine—very dry, per- 
} fect with all food 
(4G) NG@CERROSE | coscdieiieccsiccciccdeccanstes.saneaseceosmestan eee ne 
An excellent Pink Wine—medium dry—very 
refreshing, suitable with every food 
We PORELG) cssecveacaccactec Bei teevanutecssterssiccee teeee ree 1.50 
2.75 
Domestic 
2.75 @ (47) BOGE Gs JROSE » cnresenctie lt Senate ee eee 1.75 
Domestic Pink Wine, nice bouquet, very 
sia pleasant 
50 PCR per BIASS cece bocce Rea eatecgieieceaes .30 
3.00 oe 
Lt BRANDIES 
8.50 (a) Remy Martin VSOP (French) .............ccceeeee .90 
pa (b) Calvados (Apple Brandy) (French) ................. .80 
(c) Courvoisier 3 Stars 
— CRN WEE MMII ciiaevissconsiczennnsossicndinennrandobd .80 
(d) Hennessy 3 Stars (French) ..........ccccccssssseeceeeeees mi 5 
(e) Martell 3 Stars (French)  .......:.....scccccssccscsseseesee 15 : . . 
(f) Wil andy POTIGIEN chavo iisank cksscccsdctsatecesnseaeess 65 ona “aig 
{ ‘e) Cau tes ass p- THIS IS NO EMPTY PROMISE. THAT EMPTY GLASS IS 
epee oe Serre a, FULL OF SALES POTENTIAL. MILLIONS OF FUTURE 
) TUBORG CUSTOMERS WILL SEE IT IN FULL COLOR ALL 
LIQUEURS YEAR LONG<—IN GOURMET, ESQUIRE, HOLIDAY, SPORTS 
ee SN SE aiid eesinnsiai cchecaceccicneamnennl 95 ILLUSTRATED, U. S. NEWS AND WORLD REPORT! A TOTAL 
i, NN 5 i caarabamenediied 85 OF OVER 20,000,000 READER IMPRESSIONS! IT’S PART 
Be WI, HIN fiscisckcsisolscecsoemieniernen 85 OF THE BIGGEST TUBORG CAMPAIGN EVER, A CAMPAIGN 
BR a a eae eee ee eer ere neem a 85 INTRODUCING THE BEST OF THE IMPORTS TO AMERICA’S 
(Il) Grand Marnier ............... 85 MOST INFLUENTIAL AUDIENCE. ITS PURPOSE: TO DEVELOP 
(i) CoiMtread viscera 1S | © SGGER MARKET FOR COPERRAGENS FURORS SESE 
Oe Ce adn sda sdustssotueldianesnes ts .80 
(0) Creme de Menthe, Frappe ...............:ccsccsceseseeeeees 75 
Oe CN iiss casiicentaacstssinis esis 65 Mibu 
— BB SEL Sa oo Sn SR eae ee 65 
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CHEESE OF ALL NATIONS 
Successful “Hospitality Program” 
HAS INCREASED PROFIT$ 
For Club Management Members - - 

FROM THEIR FIRST ORDER!! 


SPECIAL $25 PLAN EXCLUSIVELY FOR 
CLUB MANAGEMENT SUBSCRIBERS 
We send you our nationally advertised GOURMET ASSORTMENT 
of 12 exotic imported cheeses—a generous weekly supply. We 


also include suggested display plan, attractive descriptive iden- 
tification cards and colorful little flags of all nations. 


FEBRUARY SPECIAL! 
4!/, Lb. bowl of new, exciting Saber 
Club Cocktail Provolone Cheese in 
Chianti wine, with 2 Ibs. of im- 
ported thin sliced German pumper- 
nickle, $5.95 ppd. 


Write, ‘phone or telegraph Phil Alpert TODAY! 


Ask for our FREE 1961 CHEESE ENCYCLOPEDIA, 
listing more than 500 varieties. 


CHEESE-OF-ALL-NATIONS 


235 Fulton Street, New York 7, N.Y. 
REctor 2-0752 











It's EPCO 


for All Your 


Agu 


EQUIPMENT & 
SUPPLIES 


Everything for your 
Pool at New 


LOW PRIC 
Paint @ Chemicals 
Testing Equipment —— 


Diving Boards and 
GUARANTEE 


Stands @ Ladders 

Covers @ Cleaning and 

Pool Care Equipment @ Fittings 
All EPCO products, ‘‘Pool 
Tested” and “Pool Engineered,” 
are manufactured from the 


@ Filters @© Heaters @ Chlorin- 
ators @ Lights @ Safety Equip- 

finest materials under rigid 
quality standards. 


ment @ Playground Equipment 
WRITE TODAY FOR FREE CATALOG 
32-page color catalog with a most valuable 
appendix on "Proper Maintenance and Care 
of Your Swimming Pool’ 


@ Swimming Accessories 
Manufacturers and Distributors of the Most Complete Line of Swimming 


Locker Room Supplies 
IMMEDIATE SHIPMENT 
Pool Equipment and Supplies In the Country 


=i nd OL OM i Taalealiale Manele) mOxelaaler-lah/ 
5542-44 RIDGE AVE., PHILADELPHIA 28, PA. 
Phone: IVyridge 3-2828 








KANSAS CITY CLUB 
Kansas City, Missouri 


AMERICAN ROYAL DINNER 
PRECEDING THE CORONATION 
MENU 
Saturday, October 8th, 1960 
Fresh Lobster Parisienne 


The traditional 
AMERICAN ROYAL STEAKS 


Fresh Brussels Sprouts Mornay 
Special Baked Potato 


Fresh Strawberries on Pineapple 
Persian Dressing 


Biscuit Tortoni 
Petit Fours 


Coffee 


Dinner Kansas City Club, 5:30 p.m. 
Municipal Auditorium, 8:30 p.m. 


STARLIGHT DINING ROOM 
Special Supper Menu 
10:30 P.M. TO MIDNITE 


Saturday, October Eighth 
Nineteen Sixty 


Special Chicken Sandwich Au Gratin 
Scrambled Eggs with Thick Sliced Bacon 
Filet of Sole Sandwich, Tartare Sauce 
Tenderloin Steak Sandwich on Toast 
Fresh Shrimp Salad, Sliced Tomato 


INTERLACHEN COUNTRY CLUB 
Minneapolis 
Sandwich Menu 
Egg Salad 
Swiss Cheese 
GT LECCE cE 
American Cheese 
Baked Ham 
Fried Ham and Egg 
Pittman Ane: “Swiss “CRECSE  sscsesaseccsiscacocesasvceeeegetecseacecees 
Bacon and Egg 
Bacon, Lettuce and Tomato 
Corned Beef 
Chopped Beef, Bermuda Onion 
(with French Fries 10¢ extra) 
Clubhouse 
Sliced Chicken with Tomato 
Lettuce and Tomato 
Denver 
Salami on Rye 
Liver Sausage 
Tunafish or Salmon Salad 
Imported Sardine, Sliced Tomato 
Peanut Butter and Jelly 
Fried Egg 


Fresh Fruit Plate 
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Chef's 
Shrim) 


Sirloin 
and 


Tend 


Ice C 
Home 
Ice C 
Malte 
Milk 

Coffe 
Sank: 
Tea . 
Milk 
Butte 
Hot 

Iced 
Iced 








Chef's Salad 
Shrimp or Lobster Salad 


Specials 
Sirloin Steak Sandwich with French Fried Onions 
and Potatoes 


Tenderloin Steak Sandwich with French Fried Onions 2.85 


Wee Creat SUNOAES | sscessccasctecssasdedsnieessssiaviaceteiec Ob GOO 
Home Made Pie 25 


Ice Cream or Sherbet z 
Malte AE ONLY 
Milk »hak Ai 
| Coffe: 
Sanka 
s Tea .. 
Milk 
Butters ilk 
| Hot ( : i 
Ieed “| .20 | Nothing except a paid-up member's Card-Key 
Iced ¢ || will unlock this door. 5,000 Fraternal and 
oe Private Clubs are now using Card-Keys. Be 
_— en | | sure your club gets the benefit of this Card- 


‘hoice of Cantaloupe, Honey Dew, Casaba Key System. 


Tomato or Fruit Juice—Fruit Supreme 
Marinated Herring—Imported Sardines 
Crab Meat Cocktail (50¢ extra) 


Shrimp Cocktail (40¢ extra) | ms 
odktail,( | CARD-KEY SYSTEM, INC. 
omit Hts SS) P. ©. BOX 589 BURBANK, CALIFORNIA 


BOOK REVIEWS 


Write for Free Information 




















Labor Advisory Manual, by Benjamin Werne, labor re- 
lations counsel, will be of interest to club managers since 
it contains information on employe-management relations 
and technical information on unions and how they operate. 

Sections included are How to Get Along With Your 
Employes, What to Do During a Union Drive, Protecting 
Your Rights in an Election, along with a sample commerce 
questionnaire, a notice of conference, notice of election 
and listing of National Labor Relations Board offices. 

The employe relations section gives a suggested set of 
rules functional for personnel, and ideas for keeping the 
communications paths open with your employes. 

The book is published by the National Restaurant 
Assn., 1530 N. Lake Shore Dr., Chicago, Ill., and costs $5. 





COUNTRY CLUB MANAGER 


For Leading Detroit District Club 


NO. 8233 
Manager's job open at Knollwood Country Club, Wall-Saving Side Chair 


one of finest and largest properties in Middle (NO. 8232 matching 
West. Living quarters furnished. Only interested oe 

in good experienced man who is now or has re- Wide assortment of chairs and tables, See your dealer — 
cently been manager or assistant manager of top id _— Us for. oun sien * DAES 

notch country club. Do not apply unless fully quali- _ AMERICAN CHAIR COMPAN 
fied. References required. Write Bernard R. a 

Siegel, 16633 Livernois, Detroit 21, Mich. 
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Labor Savers 
(Continued from page 27) 


neering department does the work. 

(2) The urinal and commode cleaning 
service contract could be terminated 
and the work accomplished by just a 
little closer supervision of regular club 
employes. 

(3) We also proved a point hereto- 
fore assumed, namely, that the local 
linen rental service rates were advan- 
tageous and the service good. We 
eliminated the seamstress, mender, and 
reduced the sorting problem we had 
when part of the merchandise was ours 
and part theirs. 


Johnny 


(4) On rug cleaning we found that 
standard cleaning is less costly when 
performed by an outside contracted 
cleaner. However, we learned that we 
can shampoo upholstered furniture bet- 
ter and cheaper using our own help. 


(5) We have many of the soda-acid 
type fire extinquishers and a contract 
for their periodic recharging is less cost- 
ly than having the engineering depart- 
ment test, clean, and recharge. 


(6) We collect great quantities of 
trash when the season is in full swing. 
The service courtyard was always a mess 
or near mess because there were never 
enough G.I. cans and trash containers. 


On The Spot 


————— 


AMOUS NAME TOWELS 


Luxurious Sahara name woven and Downdry plain 
towels are woven by leading mills exclusively for 
Southeastern’s customers. This extra measure of 
quality means added economy for you. And, thanks 
to being located in the heart of the textile industry, 
Southeastern gives prompt deliveries on all your 
linen requirements. Southeastern is Johnny on the 
Spot with textiles. Write for samples and prices. 


| t i 
Chatham Blankets « Utica & Pacific Sheets & Cases  Simtex Napery ¢ Bates & Morgan-Jones Spreads 


—outheadiees, TEXTILE CORP. 


Box 76, Griffin, Ga., Tel. 5561 / 1602 Ruiz St., Houston 2, Tex., CA 7-9824 


60 


This past season we bought a dumpste 
service. A 2%2-ton capacity stee! dump. 
ster was set on the property and reg). 
larly picked up and replaced with ap. 
other. The money involved was minute 
compared to the savings in trash cop. 
tainers and our labor. Plus va!ues ar 
the neatness of the service cc urtyar 
and the much improved contol ove 
insects and odors. 


Sincerely, 


“if 
C artes 


Howdy Charles: 


Your service courtyard trash problem § 


reminds me of an improvement \ve haye 
instituted that you may want to tr, 
For many years we operated on the 
basis that receivables went directly to 
the receiving storeroom or the steward, 
depending upon the type cf merchan- 
dise. In either case the materials went 
to the basement. Then last spring we 
received a china order that had roaches 
in the cartons. Fortunately we discov- 
ered it soon enough to unpack every: 
thing outside on the landing platforn. 
This incident started us checking all 
receivables to determine which of them 
could best be unpacked on the landing 
platform under proper supervision and 
which of them had to be taken inside 
immediately. Let me say that we have 
saved ourselves much mess and labor 
as the result of this survey. No longer 
do we fight with melting ice; no long- 
er do we innocently introduce insects 
into the storage areas; no longer do we 
spend excessive time carrying trash 
back outside; in addition we _ often 
check crated produce specifications be- 
fore the driver gets away. 

Another principle of time saving and, 
therefore, labor saving we have 
adopted is the concept of time switches. 
I refer to the whole field of switches 
that turns things on or off according 
to a pre-setting. For example, we con- 
trol the lights in outlying buildings, in 
the parking lots, and at the club er- 
trance by time switches so a man is 
freed of this time-consuming tisk and 
we are free of the “human e'ement’ 
of possible error or omission. Ve even 
have time switches on large insic ¢ light: 
ing areas such as the crystal « hande- 
liers in the dining rooms. 

We have carried this princi; 'e into 
the kitchen and bake shop. ‘or it 
stance, the baker can set a time switch 
on the mixer and forget about i rathet 
than stand over it. The cook ca : place 
a basket of french fries in th deep 
fryer and set the switch so the basket 
will rise at a selected time wit]. 0ut his 
constant supervision. And the pantry 
girls are happy with the switches t 
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ash con: 
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1 over 


incerely, 


“i f 
rare 


contro! water flow into sinks and coffee 


urns. 

One other thing I would suggest 
is to walk over your entire club with 
wheels on your mind. I’m dedicated to 
the idea of getting everything possible 
on Wheels. In our kitchen we have mo- 
hile trucks, mobile racks for almost 
every item used in the dining rooms, 
ile trash containers (the new 22 
lisposable paper trash container 
sts only 15c), mobile garbage 
cans, end even a couple of heavy 
pieces of equipment have been 
“whee! d.” In the food service area we 
find niny uses for wheeled carts—for 
food service and as mobile displays. 
Bath towels for the athletic activities 
are moved on wheels; locker rooms 


mobil. 
gallon 
now ¢ 


of the real time-and labor-saving value 
of being well “wheeled”. 
My regards to you and your family, 


Georg e 


P.S. Do you use any high-pressure steam 
in your operation? 


Dear George: 

I am not sure I understand what you 
mean by using high-pressure steam. 
We do utilize high-pressure steam in 
steam-jacketed kettles of several sizes, 
in our vegetable cooker, and we use 
steam feed lines to most of our wash- 
ing sinks. In fact, I can assure you that 
high-pressure steam is the most effi- 
cient fuel in a kitchen. However, we do 














Before you buy ANY : 


folding chair... 


let us send you the complete 
story of CHANNEL FRAME CON- 
STRUCTION . . . how it pro- 
vides resilient strength and 


roblem § 
e have § 
to try, 
on. the 
ctly to 
steward, 


not use high-pressure steam for clean- 
and dcilies. In fact. we even keep extra ing walls and floors for the simple rea- 
two-wl cel and four-wheel carts on the son that structural deficiencies prevent 
landin: platform for use by suppliers _ it. 

becaus: we noted how many times one 
ois truck «omes with one cart and two 
Q a men. vaturally we paint om carts 
ring we jm Pretty conspicuously but their work 
| 


have ben aided considerably by carts gives solid, level seating. 


Compare Lyon design— backs 
and seats curved to match 
body contour—round, smooth 
: : edges and pinch-proof hinges. 
I was studying some of the trade Send for free catalog of Lyon 
magazines recently and wishing we products including lockers, 
owned some of the new china patterns shelving, cabinets, coat racks. 
that are designed especially for elec- rtYon METAL PRODUCTS, INC. ———~— 
tronic cooking, wishing our utility racks 298 Monroe Ave., Aurora, Ill. 

were the new light-weight aluminum Send me Folding Chair Story 

type, wondering what trade-in value and Lyon Catalog. 

our old-style self-leveling dish dispens- 
ers would have compared to the new 
colored formica types that blend in with 
the decor, and wondering if reversible 


cache and ours is completed better and 
sooner when there are sufficient han- 
dling «nits available. I realize that 
good carts and trucks are not cheap 
but this is a program to be accomplished 
over the years. Just don’t lose sight 


discoy- 
k every: 
ylatform. 
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ZONE STATE 





LANDIS 
LOCKER ROOM 
ATTENDANT 


Better shoe shines, lower costs, and 
prompt service are among the many 
benefits provided by the Landis Locker 
Room Attendant. Cleans, applys polish, 
and buffs with unequalled efficiency 
because it is designed specifically for 
use in golf club locker rooms. Send 
coupon for full details. 

Also available in economical model 
for city clubs. 


‘ing and, 
ve have 
s\witches. 
switches 
( ording 
we Con: 
Tings, in 
( ib en- 

nan is 
task and 

‘ment 
\'e even 
ce light: 

hande- 


Wire brush removes caked mud from 
spikes and soles. Has vacuum-operated 
dust collector system. 


Tt ee oe ee ee a ee ee 
LANDIS SHOE MACHINERY DIVISION LM6048 4 
Fayscott Landis Machine Corp. 

8707 Riverview Bivd. 2 St. Louis 15, Mo. 








1 would like complete information about the Locker Room Attendant. 
le into 

or it 
© switch 4 


vl) SHOE MACHINERY DIVISION 


a» place 
FAYSCOTT LANDIS MACHINE CORPORATION 


lh deep 
e basket 
8707 Riverview Bivd. «St. Louis 15, Mo. 


| put his 
» pantry 
tches ta 


Manufacturers of fine shoe machinery since 1895 
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Economical 
STANDARD FORMS 
TO FIT YOUR NEEDS 


Write us now 
for Samples and Prices 


a Swi 
3 


TICKETS 


Weldon, Williams & Lick 


Since 1898 
Fort Smith, Arkansas 






















FOOD MANAGER 


Available for club or hotel opera- 
tions in Florida or Carribean area. 
She is thoroughly familiar with all 
phases of food management, a uni- 
versity graduate, American trained 
in both hotel and club food opera- 
tions. WRITE: Box 62-Z, % CLUB 
MANAGEMENT, 408 Olive Street, 
St. Louis 2, Missouri. 








ASSISTANT MANAGER 
or OFFICE MANAGER 


Eight years experience as assistant 
manager and office manager in a large 
midwestern country club. Female, single, 
32 years of age. Interested in change to 
any part of United States. Excellent ref- | 
erences from present club and complete 
resume of qualifications on _ request. 
ADDRESS: Box 56-Z, % CLUB MAN- 
AGEMENT, 408 Olive Street, St. Louis | 
2, Missouri. 














| ceiving currently in 


rubber matting does have a longer life 
use, when I read something that really 


| shook me. Did you know that the food 
| industry spent over $100 million in re- 
| search last year and approximately 90 


per cent of this total was directed to 
the home. No wonder the housewife 
had refrigerators that closed automatic- 
ally long before it reached the institu- 
tional market. We in the institutional 
field get a new bottle and can chewer, 
a water-scrapping machine and some 
piggy back trucks, and the housewife 
gets all the rest. Perhaps that is why 
we have been leaning so hard on the 
food manufacturer to come up with 


| something new and effective. 


Then again, maybe the direction of 
all this research is partly our fault. 
Perhaps we ought to stress more to our 
equipment people the things we like 


| to see in equipment like: eye-level 


gauges and eye-level temperature con- 
trols, ovens that are closer to waist 


| level, more spring-operated or gravity- 
| operated doors, sinks that don’t require 


you to stand on your head to reach 
bottom, pots and pans with surfaces 
that are easier to clean or better still, 
surfaces that clean themselves. 

All of the improvements need not be 


| revolutionary to please the institution- 


al market. I would be the first to agree 
that we need more research on limiting 


| heat to the specific area to be cooked 


upon but at the same time I’d appreci- 
ate a knife handle that really fits the 
hand. Continued advancement in the 
field of electric eyes and pressure mats 
is certainly justified but I'd like to have 
a better moisture-barrier wrap for stor- 
age of fresh vegetables. I guess what 
I am trying to say is that the institu- 
tional market, you and I, would appre- 
ciate a better break than we are re- 
the equipment 
field. Or maybe I’m just jealous of 
the housewife. Anyway, thanks for 
listening. 


With Great Respect, 


Charles 


Outside Activities 
(Continued from page 26) 


terest up, even if there was no! much 
revenue involved. 

Our pool made a wonderful setting 
for a summer fashion show ©: ty 
occasions of these past five years. For. 
mal, casual and beach wear wre ali 
shown. 

The combined features of an active 
swim committee plus a likeab'e and 
capable pool staff, have broug it ow 
membership to the pool, as \ ell a 
proving an additional sales px int t 
attract new and better club me nbers, 





BAR MANAGER AVAILAB 


37 years old, single, 14 years «xpe- 
rience in all phases of country club 
lounge and cocktail bar operations 
including liquor control, purchasing, 
bar percentages and personnel train- 
ing. Previous employment included 
New York Stork Club. Can assume 
full control. ADDRESS: Box 63-Z, 
% CLUB MANAGEMENT, 408 
Olive Street, St. Louis 2, Missouri. 


E | 








CLUB MANAGER 


To manage kitchen, dining room, 
grill and bar operation of 350 mem- 
ber golf and pool club from April 
15 to October 15. Employment also 
available for wife. Housing fur- 
nished. Salary range $400 to $500 
plus bonus based on net. Send re- 
sume to: Mankato Golf Club, 522 
Brett Building, Mankato, Minnesota. 








SERVICE MANAGER WANTED 


Private City Club in residential 
area of San Antonio, Texas, desires 
experienced young man. Must have 
training in all phases of food, bar 
and wine service. Send references, 
photograph, record of past training, 
last position and salary expected. 
ADDRESS: Box 64-Z, % CLUB 
MANAGEMENT, 408 Olive Street, 
St. Louis 2, Missouri. 























GEORGES BRUCK 


| 
| 
| Sole Distributors for the United States 
|] CLASSIQUE FOODS DIV., 





FOR LUXURY DINING—LAND, SEA OR AIR, 
NO FINE MEAL IS COMPLETE WITHOUT 


| Sai i. 
| 


STRASBOURG 
A Preferred Quality Product Since 1852 


M. H. GREENEBAUM INC., 


(FRANCE) 


165 CHAMBERS ST., N.Y. C. @ Digby 9-4300 
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We Net $2500 on Pool Season 


By Col. C. F. Hoover 


Executive Secretary & General Manager 
Tampa Yacht & Country Club 
Tampa, Florida 


[n th: course of our pool season we 

to net approximately $2500 
yment of salaries, maintenance 
and ce tain fixed charges. Two special 
activiti’s are important in producing 
this re-ult. 

A svecial event is held each Fourth 
of July. This includes swimming compe- 
tition between age groups (each child 
who participates wins a cup), as well 
as races between mothers and dads, 
water ballet and clown diving. An old- 
fashioned barbecue rib and chicken 
dinner and a fireworks display climax 
the evening. 

Again, on Labor Day, we present 
competitive swimming, ballet and nov- 


are al 
after } 


elty numbers. There is a barbecue din- 
ner and a party built around a certain 
theme such as a Bahama Party where 
we bring in entertainers from the 
Bahama Islands. 

Attendance at each of these events 
is about 500. During the swimming 
season, which runs from May through 
September we have a family charge of 
$5 per month which entitles the mem- 
ber to soap, towels and as many swims 
as the member wants. For those who 
do not want this plan we offer a charge 
of 35 cents per swim, 50 cents for 
guests. On Saturdays, Sundays and holi- 
days this charge increases to 50 cents 
for members, $1 for guests. @ & 














Holds 72 coats 
and hats 


Wheels as readily as a 

small service cart. The 

Veep rack unfolds into a 

rigid 6’ 6" long unit hold- 

ing 72 coats and hats. 

Scientifically counter- 

balanced so that it can be set 
up literally in seconds and 
fold down for storage as 
easily as an umbrella. Built of 
square tubular steel with 
double hat shelves of closed- 
end aluminum tubes sup- 
ported by cast aluminum 
brackets. Plated to assure 
permanent beauty. Quality in 
engineering, construction and 
finish. The most efficient 
equipment yet developed for 
dining and meeting rooms, 


varies. 


Write for Bulletin VP-55 





PORTABLE 
Coat and Hat Racks 


Sets up with a sweep of the 
arms ...in 2 or 3 seconds. 


Wheels 
through ordin- 
ary doorways. 
4 x 8 area 
stores racks 
for 720 people. 





No. VP200 has 
rail for garment 
hangers. 

shelf. 





MIDWEST 


POOL AND 


COURT 


Pe 2 
OQ NYHOLM d Oonbbuctors 


1206 North Rock Hill Road 
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anchor coat 
hooks below hat 


Co. 


St. Louis Co. 17, Missouri 











A Foie Gras Tasting held in New York 
last year demonstrated the menu pos- 
sibilities for this delicacy. More than 
500 prominent persons in the food in- 
dustry participated in the event, 
sampling tidbits using foie gras as an 


Menu Suggestions 


Using Foie Gras 


mignon and veal, and with truffle stuff- 
ing in duck. Classique Foods, a division 
of M. H. Greenebaum, Inc., makers of 
G. Bruck Foie Gras-Strasbourg con- 
ducted the tasting. 

Th: special taste of foie gras is best 












appetizer, a canape, a garniture for filet appreciated when served with a cool, 





















| 
never clogs, 
never drips 


—because it’s | 
Automatically 


Self-Cleaning! | 










ek . Se eR 
Act-O-Matic thumb- 




















Women appre- Wide spray pal- 
. ciate Act-O- a co i terns waste 
St. Matic’s con- i a we va be ne water on curtain 
<x 6trolled spray a) ‘\\ Sees oer S: my and walls. The 
~\\iL pattern which capone eoade * eset yy Act-O-Matic puts 
i directs water to i ve ack oo ' \ all the water on 
i the body without |“ ¢ bet ere ener? at +e you-—where 
i wetting the hair a water-saving you want it! 
i 








i device 





For SHEER BATHING ENJOYMENT, 
for dependable, trouble-free operation, 


charging sand and other water-borne 







particles that clog other shower heads. 
there’s never been a shower head like 
the Sloan Act-O-Matic. When water is 
turned on, the Act-O-Matic delivers a 


There’s nothing to turn, nothing to 
adjust before draining ...and never 







any annoying after-shower drip... 





controlled cone-within-cone spray that drip... drip. You'll be pleased with 
how the Act-O-Matic cuts water bills 


and fuel bills, too. Installation requires 


never varies in direction or distribu- 












tion. When water is shut off, patented 
automatic action flushes the shower no special tools. 


head instantly and completely, dis- Your local plumber can supply it. 


The Act-O-Matic is manufactured by the 
makers of world-famous Sloan Flush Valves 


SLOAN VALVE COMPANY * 4300 W. LAKE STREET * CHICAGO 24, ILL. 
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Table display features menu items u:ing foig 
gras. 











dry white wine or champagne a. it was 
at this special tasting. 


The following recipes were fc :tured; 


Smoked Turkey and 
Virginia Ham Strasbour¢ 


Cut long slices of smoked turkey 
and alternate on a silver platter 
with slices of Virginia ham. !’lace 
slices on stuffing made with 5 oz. 
foie gras with truffles, 3 oz. saus- 
age meat, 2 cups of bread slices 
soaked with sherry wine. bake 
stuffing in oven separately. Cover, 
all with veloute of chicken in 
which you dice foie gras and 
chopped truffles. Place in oven for 
an instant and serve. 


Sirloin Steak a la Foie Gras 


Take a 12-0z. portion of boneless 
shell steak and brown quickly in 
butter to seal in juices. Then cook 
to desired individual taste. Pour 
fat off and dress on pieces of thin 
rindless toast. Take 2 spoonfuls of 
demiglace, 1. spoonful of fresh 
butter and heat in the pan in which 
steak was cooked. Now flambe 
this sauce with Madeira wine and 
pour over steak on which a gener- 
ous slice of foie gras half the thick- 
ness of the steak has been placed. 
Top with a few mushrooms broiled 
in butter and slices of truffles. 
Serve hot. 


Artichoke Bottoms Stuffed W ith 
Foie Gras 

‘ith 

ver 

tly 

lice 

\fa- 


Fill artichoke bottoms 
creamed mushrooms and 
them with foie gras lig! 
browned in butter. Top with a 
of truffle and a spoonful of 
deira sauce. 


Pate of Foie Gras Lucul!::s 

Pour 4-inch thick coat of «pic - 
at the bottom of square tim ale 
and let it set. Lay on a few s ces 
of truffles and on them % inc . of 
puree de foie gras thinned ~ ith 
some melted jelly. When the p''" 
has set, lay on a few foie ras 
slices, truffle slices, aspic and . 0n- 
tinue with alternate layers of pu ee, 
slices and aspic. Fill up phe » ith 
aspic; put in refrigerator fo a 
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few hours and serve on blocks of 
ice. 


Escalopes of Strasbourg 
Foie Gras Richelieu 


Round slices of foie gras rolled 
into egg and bread crumbs and 
sauteed in clarified butter. Sprinkle 
with melted butter to which 
chopped truffles have been added 
and seasoned with a fine sherry 
wine or Madeira. 


Pheasant Souvaroff 

C. ok three truffles in a glass of 
Mad. ira wine for five minutes and 
some meat glace. Take the truffles 
into ‘he terrine in which the pheas- 
ant \-ill complete its cooking. Cut 
¥ lb foie gras into dice and dip 
into ‘ie liquor and stuff the pheas- 
-ant \ ith it. Wrap the bird in bacon 
and -lowly brown it. Finish cook- 
ing i. a terrine with more Madeira 
wine and game gravy for about 4 

hour and serve in the casserole. 
a 8 


Swind Meets 
Boost Attendance 


By Imrich B. Denes, Manager 


Lakewood Country Club 
Westlake, Ohio 


eae meets are an important 
part of our pool program. One of the 
outstanding meets of the 1960 season 


| was the one between Westwood Coun- 


try Club’s team and our team. There 
isa great feeling of rivalry and sports- 
manship between these two teams which 
makes this meet one really worth at- 
tending. All of our meets this year were 
greatly patronized by the families of 
our members. 

Among the special events held at 
the swimming pool was a unique fash- 
ion show of swimming suits from, the 
years past and present, which brought 
out our bachelors and, of course, a great 
number of both sexes to splash up and 
enjoy the sunshine. 

We had a Continental Buffet with 
miniature gondola decorations filled 
with different seafoods and delicacies. 
The served dessert was a cake made in 
the exact replica of our swimming pool 
and donated by a local bakery. @ B 





WANTED 


By March 1st. Manager for one of 
the oldest established 18-hole coun- 
try clubs in Michigan. 400 members 
In city of approximately 100,000. 
Will have complete charge of all 
activity except pro shop. Salary plus 
residence on grounds. ADDRESS: 
Box 61-Z, % CLUB MANAGE- 
MENT, 408 Olive Street, St. Louis 
2, Missouri. ij 








— 





“ You can tell 


the difference 
. in the dark...£ 


BOOTH’S 


HOUSE of LORDS GIN 


does so much more for a martin 


A Martini takes on a very special quality when made with Booth’s 
House of Lords gin. You can actually tell the difference in the dark. 





DISTILLED 
+ DRY Gim_- 
| DISTILLED FROM 100% GRAIN NEUTRAL SPIRITS * 86 PROOF 
| IMPORTED BY W.A.TAYLOR & CO.,N.Y., N.Y. © SOLE DISTRIBUTORS FOR THE U.S.A. 


Tempered 
Masonite Top, 
Plasticised 


NS pn ogi Waxed stain- 
se MODEL K-3 : 
Easily Seats ote e 30x96 inches resistant 
(5 on each side) 30 inches high 


DISCOUNTS FOLD - K NG 
UP TO 40% TO Wlowre VI 


‘CHURCHES & OTHER 


ORGANIZATONS | FOLDING PEDESTAL TABLES 


DIRECT FACTORY PRICES, DISCOUNTS, TERMS 
ALL STEEL Churches, Schools, Clubs, Societies, and all Organizations 
If you are on the Kitchen or Purchasing Committee of your church, 
FOLDING CHAIRS educational, fraternal or social group, you will want to know more about 
our New Monroe Fold-King Banquet Tables, as well as other Monroe 
TRUCKS FOR outstanding, exclusive dining, recreational and service equipment: 
FOLDING TABLES Tables, 68 models and sizes for every use, Folding Chairs, Table and 
AND CHAIRS Chair Trucks, Portable Partitions, Folding Risers and Platforms, etc. 
Join over 59,000 other institutions and organizations who own and rec- 
f — ommend Monroe Folding Tables and other superb specialities. Mail 
Coupon, write oS today for catalog, prices, discounts, terms 


NEW 1961 THE MONROE COMPANY, 79 Church St., Colfax, lowa 7 
FOLD-KING Please send complete Menroe 1961 Fold-King cata- 
log, prices, discounts up to 40%, terms. 
CATALOG |} ca 
e’re interested in: 
FREE! Group 
y9eq | Mail to... 


Mone 
PINT AteXcm | Address 
cot) | city 


THE MONROE COMPANY, 79 Church St., Colfax, lowa 
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IN THE NEWS 





James  B. 
Harcke, 47, mo- 
nopoly division 
manager for Hi- 
ram Walker Inc., 
with headquarters 
in Detroit, died 
of a heart attack 
November 13. in 
Miami. 

Mr. Harcke was in Florida to at- 
tend the annual convention of the 
National Alcoholic Beverage Control 
Assn. at the time of his death. Before 
becoming monopoly division manager 
he had been assistant to Ross Corbit, 
president of the firm. A graduate of 
Georgetown and Columbia Universi- 
ties, Mr. Harcke was a member of the 
Executive Stewards & Caterers Assn. 

He is survived by his wife, Olive, 
a son and three daughters. 


Richard M. Greenebaum of M. H. 
Greenebaum, Inc., was re-elected presi- 
dent of the Meat and Poultry Pur- 


veyors Assn., Inc., of New York at the 
Group’s 25th annual meeting at Hotel 
One Fifth Ave. 


Sandy M. Jamieson has been named 
national merchandising manager of the 
wine and spirits division of Canada 
Dry Corp., it was announced by How- 
ard E. Sands, Jr., advertising manager. 
Mr. Jamieson was sales promotion 
manager at Schieffelin & Co. for the 
past three years and before that was 
with McCann-Erickson, Inc., advertis- 
ing agency. 


Paul C. Buchanan, sales manager of 
Troy Sunshade Co., has been re-elected 
to a two-year term as a member of the 
Board of Directors of the Summer and 
Casual Furniture Manufacturers Assn., 
Division of the National Assn. of Fur- 
niture Manufacturers. He currently is 
chairman of the membership commit- 
tee. 


George A. Owen has been appointed 
sales representative for Sterling China 
Co., to cover the territory previously 
serviced by the late W. C. Porter. 
This includes Wisconsin, Minnesota, 
Iowa, Nebraska, Kansas and Illinois. 


Arthur W. Young, hotel and restay. 
rant market manager for Angelica Upj. 
form Co., retired recently after 9 
years of service for the firm. 

Mr. Young is well-known in tiie club 
field having been sales representative 
in the New England area, easton re. 
gional sales manager in New York and 
sales manager of the central re:ion jp 
St. Louis before his appointment jy 
1956 as market manager. 


Albert S. Reiss has been ap} ointed 
general sales manager of the Lov erator 
Division, American Machine & Foun- 
dry Co. He joined AMF as a produc- 
tion supervisor in 1951 and was trans. 
ferred to the Lowerator Divis:on in 
1956. 


James K. Osborn has been appointed 
regional sales representative for the 
state of Florida for Bally Case and 
Cooler, Inc. Mr. Osborn will be sell- 
ing the line of ice cream and dairy 
display cases for the firm. He has had 
nine years experience in the sales field. 


John H. Beddoes has been named 
manager of the Toledo plant of Owens- 
Mlinois Glass Company’s Libbey Glass 
Division. Mr. Beddoes, who formerly 





BINGO” Parties. 


fastest way to bring it in. 


Party Bingo Ideas, 


—you'll be glad you did. 


Department 103 


o 
o 


FOR FUN and MONEY 


Inject some fun and excitement into your Club 
Activities, with weekly or monthly “GOOD 


“GOOD BINGO” offers you one of the best 
ways of bringing in your Members and Guests 
every week—everyone can have a lot of fun— 
and if your Treasury needs money, “GOOD 
BINGO” has proved to be the easiest and 


Over 150,000 printed words with hundreds of 
certain to make your 
Parties successful, go to you no charge. 


Airmail for complete details and free Samples 


THE “BINGO KING’ CO., INC. 


Denver Phones—SU 9-182! (the new, fast service, ''S Phone'' 
LITTLETON, COLORADO, U.S.A. 
@®eeoeeeeeeeeesecoee#eee#eee#eee#ee#eee® 
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CANTON 





PHEASANTS 


for your Regular Menu and Special Parties 


Write, Wire, or Phone: 


Sesdl SDiathate 
PHEASANT CO. 


SOUTH DAKOTA 





Hook-up) 


eee LUAU TIME: 








a EVERYTHING YOU NEED FOR” 


LEISeHULA SKIRTS > ORCHIDS: 


Mla 24 PAGE ILLUSTRATED CATALO: 


FEBRUARY, 


YOUR HAWAIIAN PARTY 


ORCHAWAII 


ee 
ORCHIDS OF HAWAII, INC. 


Main Office 
305 7th Ave., N.Y. 1, N.Y. * OR 5-6500 


Branch 
30 W. Washington St., Chicago 2, III. * AN 3-6622 
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was supervisor of processing for the 
Libbey plant, joined Owens-Illinois 
in 1940, came to Toledo in 1946 as 
an experimental engineer, became 
chief of forming project engineering 
for Libbey in 1956 and was named 


§ supervisor of process control in 1957. 


Gerson R. Lane has been named to 
head the new administrative depart- 
ment cf the wine and spirit import di- 
vision of Schieffelin & Co. Formerly 
assistast general manager, Mr. Lane 
has ben associated with Schieffelin for 
more ‘han 25 years and in his new 
job wll coordinate the activities of 
the (irm’s various representatives 
across the country with those of the 
execut ve office in New York. 


“Robert A. Fugazzi has been ap- 
pointe. general sales manager of Pfael- 
zer Brthers. Mr. Fugazzi has had many 
years. -xperience in the meat industry, 
having operated his own meat purvey- 
ing business in Cincinnati and _ later 
becoming executive vice president and 
genera! manager for a similar opera- 
tion in St. Louis. 


Jack Musick has been promoted to 
vice president and general sales man- 
ager of Hiram Walker Inc. and also 
was elected a director of the firm. In 


this position Mr. Musick will have 
charge of all sales activities for the com- 
pany which produces Canadian Club, 
Eight-Year-Old Walker’s DeLuxe, Im- 
perial, Ten High and other brands. 

T. E. “Ed” Roddy has been appointed 


assistant sales promotion manager for | 


the firm. Mr. Roddy’s business career 
has been spent in the sales promotion 
field and for the past five years he 
has beén manager of point-of-sale for 
a national firm. 


David Ehrlich has been named vice | 


president of Amstel American Corp., 
U.S. 


pany. 


Four appointments have been an- 
nounced by Shenango China, Inc., re- 
cently: Burt Eldridge to district sales 
manager for the North Central terri- 
tory; James S. Higgins to district sales 
manager for the Southwest territory; 
Charles W. Milburn to district sales 
manager of the Midwest territory; and 
Bruce L. Carter, co-district sales man- 
ager in the Southern California and 
Arizona territory. 

Mr. Higgins and Mr. Carter both 
have been connected with the company 





importers of Amstel Holland | 
Beer. Mr. Ehrlich formerly was as- | 
sistant to the president of the com- | 


tainment 


Under direction of Sidney Banks 








FOR TOP FLIGHT 

EXECUTIVES AND 

DEPARTMENT HEADS 

Consult Us Confidentially 
Write or Call: 

GENE RAFFERTY, Personnel Director 

HOTELMEN'S EMPLOYMENT 

SERVICE 


45 West 45th St., New York 36, N. Y. 
JUdson 2-4382 








e i P ag’ 
Americas Finet 


PORTABLE «FOLDING 


TABLES 


offers the most complete line 
of portable folding products 
for schools, churches, hotels, 
institutions, clubs, and indus- 
try. Each Midwest product is 
constructed to insure strong, 
durable, efficient service. 


PEDESTAL FOLDING TABLE 


FOLDING BENCHES 


welded steel legs bolted to 
safety. 


SQUARE FOLDING TABLE 


Offers comfort, ample leg room. The “Off Cen- 
ter” leg principle adds seating at the ends. 


Made of fir plywood heavy steel frame and 








es 


14” 
10” 


assure maximum 


The Not-So Lazy Susan 


Dress Up Your Buffet Service 


You'll find this attractive Lazy Susan will prove extremely 
popular with your members—and with you. Infinitely use- 
ful and graceful, it is made of the finest silver plate. 
Available in two sizes. 

Square Lower Tray 

Square Lower Tray 

This tray is so attractive, and so practical, you'll find one 
or two are not enough. Designed by S. Wyler, noted 


Constructed for strength, durability, reinforced 
with steel apron. Tops are fir plywood or smooth 
plastic. 

FOLDING STAGE 

Features of a permanent platform. Easy to fold. 
Constructed of heavy gauge steel. Folds com- 
pactly. 

PLATFORMS AND BANDSTANDS 

Perfect for music rooms. Easy to set and re- 
arrange. Folds compactly for storage. 


| 

| 

LE byeat-| FOLDING PRODUCTS éonr | 
. 


CM-302 Msees oo aa felb) 


English silversmith and distributed by Benco. 





| Mail orders promptly filled. 





BENCO Party Favors 


242 W. 41st Street, N.Y., N.Y. 
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brown and 
white 


60 proof 


LEROUX LIQUEURS 
true, old-world bli To gure you. 
European, quality at pris that 


FREE Recipe Brochure: write Leroux & Co., Inc., 
1220 Spring Garden St., Philadelphia, Pa. 













for two years, Mr. Higgins most re- 
cently as advertising and sales promo- 
tion manager in New Castle, Pa., and 
Mr. Carter working out of the Chicago 
office. Mr. Eldridge formerly was dis- 
trict representative in New York in the 
commercial tableware field. Mr. 
burn was vice president of sales for 


Arthur Schiller & Son, Inc., Chicago. 


Ger-Id Kirshbeum recently was ap- 
pointed vice president and marketing 
coordinator for National Distillers Prod- 
ucts Co. Mr. Kirshbaum joined the com- 
pany more than six years ago as mer- 
chandising manager and rose through 
the ranks. He entered the liquor in- 
dvstrv in 1945 as counsel for a major 
distiller. 


New Uniform 


Pictured here is the new uniform 
which the St. Anthony Club, San An- 
tonio, Tex., is featuring for the waiters 
in the cocktail lounge only. 

According to club president, Jack 
Hamilton, the uniforms were designed 
by Dorothy Draper and Co., Inc., and 
made by Marcus Ruben of Chicago. 























EMPLOYMENT SERVICE 


AGENCY 


Miredtae PERSONNEL 


New York 7, N. Y. 


Herman Litman Manager 


A. Zahler, Licensee 


35 YEARS OF SERVICE TO CLUBS 


= CLAREMONT—MAJESTIC 


80 WARREN STREET, Room 305 


PHONE: COrtlandt 7-3853 


Wine Key Awards 

Five hosts and hostesses of promin. 
ence in various fields received gold 
wine cellar keys, tasting cups and 
































for Diniag Room, 
Kitchen and Office 
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cae “e.% decn | 
recognition scrolls for exemplifying poet 
Mil. the fine tradition of gracious  vining Phy 
and dining” at a dinner given y the (Agency 
California wine industry at Lawry's 4). re 
Prime Rib, Beverly Hills, Calif. angel 7 
The awards were presented in honor C "D 
of National Wine Week. Thos: hon. fj 4). vc 
ored were: Mrs. Alfred Bloomi: dale. wh. = 
wife of the president of the !iner’s S)orl 
Club; James D. Zellerback, U.S Am. J RMN) cis 
bassador to Italy; Jack Kelly, s‘ar of Bt - 
TV show “Maverick”; Mayor ( eorge "(Age ne 
Christopher of San Francisco: and cud z 
Lawrence L. Frank, chairman «f the (Age ne 
board of Lawry’s Foods, Inc. = of 
(Ag: ne 
© Ave 
Claren m 
Restaurant Convention Po ihe 
is At Ag n 
Plans are underway for the 13th an- Ave 
nual Pacific Northwest Restaurant Con- § pen - 
vention and Exposition, to be held April (Agen 
12-14 in Seattle. peo-Del 
The Exposition is sponsored by the ees 
Washington State Restaurant Assn. In (Agen 
1962 the Century 21 Exposition will be oie. ' 
held in Seattle. (Ager 
Epeo Sw 
(Ager 
Adi 
. Fee Bro 
Builds New Plant alten 
The construction of a new plant at eye 
Norwalk, Conn., has been announced “Tn 
by Howe Folding Furniture. The move J Frid» 
is part of the company’s concentrated In 
. ” . di les of Geerpre 
program aimed at expanding sales 0 Ties 
mobile folding tables. pe 
ne 
ie 
Hardy 
CLUB MANAGER AVAILABLE ow 
Presently employed as manager of (A ge 
a country club. Twenty years experi- 
ence in hotel and club field. Work (Agi 
well with all committees. 48 years Hillya 
old. Good health and appearance. (Ag 
Would like to connect with club — 
seeking manager in the $10,000 a Ac 
year bracket with bonus incentive. ae 
ADDRESS: Box 58-Z, % CLUB 
MANAGEMENT, 408 Olive Street, 
St. Louis 2, Missouri. " 
“a pro 
Mil 
tior 
anc 
gra 
t me 
..- ELIZABETH GARRISON ce 
Counselor . 
specializes in the procurement and placement o:! = 
EXECUTIVE personnel for city and countr: 
clubs. Our standards are high and our coverag: 
is national. 
Men and women with good work records and to} 
references are invited to register with us. 
202 South State St. Chicago 4, Illinois 
Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 








oe ak BI ELECTRIC RECIRCULATING 
omin. : oe ; : 
gold : ne oe ok oes 
7 and pa Employment Agency ... Jenkins & Associates 
lifving American Chair Company (Agency: Matson, Marquette, Soash, 


vinin (Age uy: Jacobson Advertising ) Inc.) 
g American Express Travel Service Kobrand Corporation (Beefeater Gin) 





Vy the (Agency: Benton & Bowles, Inc (Agency: Hicks & Greist; Inc.) 
ee American Stperened Device Co. .. a 
LWIY § (Agency: T. McVeigh Compan; (Agency: J. 
Angelica Vintgorm Company Lago Mar Hotel 2 é 
(ag icy: Industrial Advertising (Agency: Laura Lambe Advertising) 7 ‘ EXTRA PROFITS 
honor ompany, Ine.) Landis -Shoe Machinery 6 f 5 FOR... 


} Ask M . Foster Travel Service (Agency: Batz-Hodgson-Neuwoehner, 
10n- (Ag: ncy: Needham & Grohmann, Inc.) Ine.) ® Banqueters 
rdale Bally (‘ase & Cooler Co. ... 5 Leroux & Company, Inc. : 3 
Win (Ag. ney: Beaumont, He 4 (Agency: J. M. Korn € 0. ~~ j * Caterers 
Iner 5 S,erling, Ine.) Lyon Metal Products, Ine. .............0:c::0000 61 a 2 ® Hotels 
Am- Benco arty Favors (Agency: Reincke, Meyer & Finn, 
: Bingo ing Co., Inc. Ine.) ’ * Clubs 
ar (Ag ney: Curt Freiberger & Co.) Midwest Folding Products Sales, Inc. ; . . 
af Brown. *orman Distillers Corporation (Agency: Mohr & Eicoff, Inc.) : 4 * Cocktail Mix 
corge (Agency: Erwin Wasey, Ruthrauff & Midwest Pool & Court Company p ® Punches 
and P:an, Inc.) Minnesota Mining & Manufacturing | a ~~, ew; 
‘ Card-K-y System, Inc. (Agency: Erwin Wasey, Ruthrauff Wines 
f the (Ag ney: Davis & Blackwell, Inc.) é& Ryan, Ine.) PATENT NO. 182,725 
Caterer‘; Equipment Company ... Monroe Company 


Cheese of All Nations (Agency: Lessing Advertising Co., AVAILABLE IN 7 MODELS 
(Ag ney: Ralph D. Gardner Ine.) = = 
. A. vertising) National Theatre Supply Co. CAPACITIES—2-4-6 GALLONS 
Clarem: »nt-Majestic Employment Service .... (Agency: Paul Smallen Advertising) 
(Ag ney: Equity Advertising Agency) Cee TUE Sy CO scvicvcvsccscinicscesasccicctececs 43 


Clevelaid Range Co. . : (Agency: Cooper and Mendelson 
’ (Ay ney: David G@. Wolaver Advertising) 
1 an- A. vertising ) Oneida, Ltd. 


Con- Dennis Company, Inc., Joseph K. (Agency: Conklin, Labs & Bebee, 


‘ Manufacturing Co. Ine.) . ibi 
April geney: Edward F. Ruder Onox, Inc Write for Free Brochure describing our 


. ° 2 , 
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Northwood Club, Dallas, where Former CMAA 
President Royce Chaney is manager, recently 
completed a $1 million improvement program 
including a new clubhouse. Because of CMAA 
legislative work which resulted in the abolish- 
ing of the tax on capital improvements, Man- 
ager Chaney reports his club saved about 
$206,000. The new clubhouse was designed 
with sliding and folding walls to be as flexible 
as possible. Groups numbering from ten to 
400 can be served without disturbing regular 
diners. The electric and fully air conditioned 
kitchen is located centrally on the top floor. 
Since the opening of the new 38,000-square- 
foot clubhouse, business has exceeded that in 
the old clubhouse by 53 per cent. Other im- 
provements included a new and enlarged park- 
ing area, additions to tennis courts and swim- 
ming pool and a new golf cart storage house. 
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Shown here is the entrance drive in front of the new Northwood Club. 





Above is the Northwood mixed grill. Sliding doors separate this room from the main dining 
room. Below is an exterior view of the clubhouse overlooking the swimming pool. At lowe 
left is a part of a private dining room. 








When you own a FRIGIDAIRE ICE CUBE 


gives you up to 100 Ibs. of pure, clear cubes that 
store themselves, stay separate and clean, last longer 


3 models —7 cube/cubelet combinations 


up to 110 Ibs. per day CMZ-11 
All cubes or all cubelets. Only 
6 sq. ft. floor space. Variable 
thickness: 14” to 1”. 


up to 450 Ibs. per day CMZ-45 
All cubes, all cubelets or both 
with optional ‘‘Twin-Bin.”’ 
914 sq. ft. floor area. Variable 
thickness: 14” to 34”. 


up to 220 Ibs. per day CMY-22A 
All cubes or all cubelets. Porcelain 
enamel work top. 8 sq. ft. floor 
area. Variable thickness: 14” to 1”. 


FRIGIDAIRE ICE 
| | 
F 


Compare this with your present cost of ice— 
your whole cost. Figure what it costs to buy it, 
handle it and store it. Include the time spent 
working with hard-to-handle crushed or flaked 
ice which has packed or frozen together. Add 
the cost of fast-melting ice that dilutes bever- 
ages and makes them unappetizing. 


You can have a daily output of from 110 to 450 
Ibs. of clean, hard-frozen cubes or bite-sized 
cubelets, or both with optional “Twin Bin.” You 
can have them where you want them, when you 
want them. They last longer, make drinks taste 
cool longer. And they’re purer than the water 
they’re made from! 


Choose from 3 convenient sizes. Call your 
Frigidaire dealer, or write Frigidaire Division 
of General Motors, Dayton 1, Ohio. 


CUBE MAKERS 


FRIGIDAIRE 


PRODUCT OF GENERAL MOTORS 











The 
ONE and ONLY 
name that 
ALWAYS 
means 
BOTTLED 
IN BOND 


KENTUCKY 
BOURBON 
to give you more 


flavor... the ultimate 
in Bourbon enjoyment 
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YOUR KEY TO HOSPITALITY 





STITZEL-WELLER america's Oldest Family Distillery e Estab. Louisville, Ky., 1849 ¢ 100 Proof Straight Bourbon Whiskey 





